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ABSTRACT

Increasing global competition has made many marketers want to find more innovative

ways of promoting their goods and services. Personality traits are instrumental for

consumers and marketing, because it can create a procedure to differentiate among

various personalities and is a key determinant for Impulsive Buying Behavior. The

personality traits becomes a key concept at this point to establish closer and more

loyal relationships with the consumers or to be differentiated in the consumer's mind.

This research was conducted to examine the impact of Personality traits on Impulsive

Buying Behavior of lottery tickets consumers in Ampara district. Therefore Big Five

Personality test used to measure the customer's personality and reveal the relationship

between Personality and Impulsive Buying Behavior. According to Sri Lankan

context, there are limited researches on personality traits towards impulsive buying

behavior of lotteries. Therefore this research focus on the impact of personality traits

on impulsive buying behavior of lottery tickets consumers.

A survey design was used to collect the data and2l5lottery tickets respondents were

selected for the study. According to the study, pfimary data of the research was

collected through well-structured questionnaires. Secondary data was collected

through websites, books, articles and joumals. The questionnaire consisted with five

point likert scaling questions. Convenience sampling method used to obtain data from

respondents. This study employed a quantitative research approach. The data were

analyzed using descriptive statistics, correlation, and regression analysis.

The findings indicate that there is a high level of personality traits and Impulsive

Buying Behavior of the lottery ticket consumers in Ampara district. And also the

results showed that there is a positive relationship between personality traits and

Impulsive Buying Behavior. There is the major findings indicates that there is; a

positive impact of Extraversion, Agreeableness, Conscientiousness, Openness and

Neuroticism on Impulsive Buying Behavior in lottery tickets consumers in Ampara

district.

Keywords: Impulsive Buying Behavior, Personality traits, Extraversion,

Agreeableness, Conscientiousness, Openness, Neuroticism



Table of Contents

ACKNOWLEDGEMENT......... ............1

LIST OF TA8L8S............ ................... viii

LIST OF FIGURES..............' ................xi

LIST OF ABBREVATIONS ................xii

Chapter 01- INTRODUCTION ..............1

1.1 Background of the study .........'..'.1

1.2 Research Problem. ...............'.'..'.'.6

1.3 Research Questions............... .......9

1.4 Research Objectives .............. .......9

1.5 Significance of the study ..............9

1.6 Scope of the study ........................................10

I.7 Chapter Organization ............ .....10

1.8 Chapter Summary ........... ...... .....11

Chapter 02--LITERATURE REVIEW. ...............12

2.1 Introduction......... .....72

'2.2 Concept. of impulsive buying behavior (IBB) ................13

2.3 Impulsive buying behavior of lottery ticket consumers ...................15

2.4Theorctical Framework......... .....16

2.4.lBigFive Model (BFM).... ....16

2.5 Personality Traits.. ......................19

2.5.1 Extraversion........ .................2t

2.5.2 Agreeableness ......................22

2.5.3 Conscientiousness...............:................ ....................23

2.5.4 Openness............. .................23

2.5.5 Neuroticism .......24

2.6 Personality traits and impulsive buying behavior ..........25

2.6.1 Extraversion and Impulsive buying behavior... .......?-5



2.6.2 Agreeableness and Impulsive buying behavior .......25

2.6.3 Conscientiousness and Impulsive buying behavior... ................26

2.6.4 Openrtess and Impulsive buying behavior... ............27

2.6.5 Neuroticism and impulsive buying behavior... ........28

2.7 Chapter Summary .....28

Chapter 03 - CONCEPTUALIZATION AND OPERATIONALIZATION ........ 3 0

3.1 Introduction......... .....30

3.2 Conceptual Framework......... .....30

3.3 Impulsive Buying Behavior .......31

3.4 Definitions of Variables......... ......................32

3.4.1Extraversion....... ..................32

3.4.2 Agreeableness ............-..........................32

3.4.3 Conscientiousness.............. ....................32

3.4.4 Openness............ ..................33

3.4.5 Neuroticism .................. .......33

3.5 Operationalization ......................33

3.6 Operationalization for Impulsive Buying Behavior .......36

3.7 Chapter Summary .....37

Chapter 04 - RESEARCH METHODOLOGY... ..................38

4.1 Introduction......... .....38

4.2 Research Phi1osophy............. .....3;

4.3 Research Approach ............. .......39

4.4 Research Strategies ............. .......40

4.5 Methodological Choice ..............40

+$O fime Horizon ...........40

4.7 Population and Sample..... ..........4L

4.7.I Target Population of the study......... ......47

4.7 .2 Sarrryling Elements ............



4.7.3 Sample Size ......'4I

4.7.4 Sarnpling Procedure................ .......'.......41

4.SDatacollection methods & Sources ..'....'.....42

4.8.1 Primary data..... ....................42

4.8.2 SecondaryData.. ...............,..43

4.9 Research Instrument............ .......43

4.9.1 Rational for the Question............... ........43

4.10 Sources of Measurement ..........44

4.10.1 Method of Measuring Personal Information .............. .............44

4.I0.2 Method of Measuring Research Information............ ...............46

4.11 The Pilot Study .......46

4.12 Reliability & Validity of Instrument.............. ..............46

4.13 Unit of Data..... .................. .......47

4.14 Method of Data Analysis... .......48

4.15 Method of Data Evaluation ..............;.. .......48

4.l5.|Univariate Analysis ...........48

4.15.2 Bivariate Analysis... ...........49

4.15.3 Correlation Analysis ..........50

4.15.4 Simple Regression Analysis ................51

4.15.5 The Multiple Regression Analysis .............,. .........51

4.15.6 Testing Hypotheses................ ..............52

4.16 Method of Data Presentation............... .......53

4.17 Ethical Consideration............ .....................54

4.18 Chapter Summary .....................54

Chapter 05 - DATA PRESENTATION AND ANALYSIS....................................55

5. 1 Introduction.........

5.2 Analysis of Reliability........... .....55

5.3 Data Presentation...............

5.3.1 Data Presentation and Analysis of Personal Information............................57



5.3.2 Analysis of Lottery tickets purchase behavior ........60

5.3.3 Data Presentation and Analysis of Research Information...........................61

5.3.3.2 The Second Objective of the Study ......................70

5.3.3.3 The Third Objective of the Study .......77

5.4 Testing Hypotheses............... .....78

5.4.1 Testing Hypotheses 1........... ..................78

5.4.2 Testing Hypotheses 2........... ..................79

5.4.3 Testing Hypotheses 3........ .....................79

5.4.4 Testing Hypotheses 4........... ..................79

5.4.5 Testing Hypotheses 5........... ..................80

5.5 Chapter Summary .....80

Chapter 06 - DISCUSSION..... .............81

6.1 Introduction ......... ..........,....... .....81

6.2 Discussion of Personal Information......... ......................81

6.2.1 Gender .............. ...................81-

6.2.2 Age.. ...................8L

6.2.3 Educational level ......... ........82

6.2.4 Ocaqation......... ..................82

6.2.5 Monthly income.. .................82

6.2.6 Respondents how do often buy lottery tickets....... ....................82

6.2.7 Respondents how many lottery tickets buy at once? .................83

6.3 Discussion of Research Information......... .....................83

6.3.1 Discussion for Objective One.......,... .....83

6.3.2 Discussion for Objective Two.......... .....85

6.3.3 Discussion for Objective Three .............86

6.4 Findings from Hypothesis Testing ...............89

6.5 Chapter Summary .....90

Chapter 07 - CONCLUSIONS AND R8COMMENDATIONS............................91

7.1 Introduction......... .....9L

7.2 Conclusion........... .....91



7.2.1 First Objective .....................91

7.2.2 Second Objective............... ....................92

7.2.3 Third Objective.. ..................92

7.3 Contribution........ .....92

7.4 Recommendation.... ....................93

7.5 Limitations of the Study........ .....94

T.6Directions for Future Study........ ..................95

LIST OF REF'ERENCE ..,.,.97

Appendix 01............. .........".1 18

Questionnaire (A) .. Error! Bookmark not defined.

Questionnaire (B) .........726

Appendix - 2....,.......


