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Abstract - This research has been conducted to identift the communicationstrategies of china Radio International Sinhara s.*i." ro, 
"educating 

thechinese culfure on international audience. The research,s main aim is toidentiff the communication rt utdi;;;; cultural communication towardsan international audience. The reseirch has selected chinese New year 2022as the case study to indicate the communication ,our"gi", of culturalcommunication. This is qualitative research and the ort" rr"i^i.rn collectedthrough secondary content such as the cRI website, e"r"L"* page, andradio. This study has.ursed content analysis to get the findings. The radio canbe identified as the h.ighest reporteJ mJolu orcnr- sind"-s;riice. Further,it follows the websiti and Facebo"k. il"y were reporting about severalsectors ofculfure such asrood,langaage, decorations, celebrations and etc.to create an image of the chiner" N-"*"y"u. in internaiionaiurai"n... rn"yhave been using different .ommrrni.",i* strategies such as multi_ethnicpresenters' typography, infotainment, neutral uio p.rrr^i.r" rung..rug.,conversational texts and etc. These ati ttre strategies cRI has been used tosend the message clearly to the rttt.-utionul audience. There are a fewlimitations in the reseaich as this has Leen conducted about particularinternational media and the 
"o*uni.u1io-n strategies have been identifiedin the culture communication onrf. F"rtitJr, this rris been ,.rrr,ro only forthe 2022 chinese New year. This is uring onty the seconda ry datato do thecontent analysis and' in the future, this cJn be expanded. As overall it canbe mentioned that the Radio reporte-o- hia* than the new media, but theFacebook audience responses were high"tho"gr, irr" ii-ii"i'p*o createdabout the New year.
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