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ABSTRACT

This research addresses the impact of internal marketing on job performance with

mediating role of knowledge sharing in the ten selected hotels and resorts in the

polonnaruwa District of sri Lanka. This study examines the impact of Intemal

Marketing on Job performance, focusing on the mediating role of knowledge sharing

among selected Hotels and Resorts in the Polonnaruwa District. Based on relevant

literature, the study constructs a conceptual model to explore the impact of intemal

marketing and job performance alongside knowledge sharing on employees' The

guided by social exchange theory further explains how knowledge sharing conveys

these inclusive values to internal customers shaping perceptions of the hospitality

industry. Primary data was collected from 200 employees of five high-ranking hotels

and five high-ranking resorts via a structured questionnaire. The study tested its

hypotheses and met its objectives using SPSS to perform descriptive, conelation,

regression, mediation, and multivariate analyses. Descriptive analysis revealed that

level of intemal marketing, job performance and knowledge.sharing varied slightly

among the selected hotels and resorts in this area. overall, most hotels and resorts

showed a moderate to high level of intemal marketing and employee performance. In

generally all establishments maintained the high level of internal marketing, high level

of job performance and high level of knowledge sharing behavior. The finding for the

second objective revealed that there are strongly positive relationship between intemal

marketing and job performance, internal marketing and knowledge sharing, knowledge

sharing and job performance. The finding for the third objective revealed that

knowledge sharing partially mediates the relationship between internal marketing and

job performance. The results of this study provide insight into internal marketing and

knowledge-sharing behavior as important factors in increasing job performance in the

hotels and resorts. In this regard, hotels and resorts would be able to gain novel

perspectives on improving employee performance'
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