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ABSTRACT

The aim of this study is to investigate the mediating role of employee loyalty in the
relationship between employee empowerment and innovative behaviour in the hotel
industry of Batticaloa district. The hotel industry is a vital sector of the economy and
has been experiencing significant growth over the years. According to the literature
ceview. there is a dearth of studies examining the interrelationships among employee
empowerment, employee loyalty, and their impact on employee innovative behaviour.
Thus. this study secks to fill a eritical gap in the literature. T his study contains three
specific objectives, each designed to explore the direct and indirect effects of

empowerment and loyalty on innovation within the hotel sector.

This study was conducted across ten hotels in the Batticaloa district, focusing on the
relationship between employee empowerment, employee loyalty, and employee
innovative behaviour. A large-scale survey was conducted to 264 hotel employees, and
data were collected using structured questionnaires. The responses were analyzed using

SPSS version 23.0 to ensure statistical accuracy and reliability.

The study adopted a quantitative research design and employed a cross-sectional survey
method to collect data from respondents in the hotel sector of Batticaloa. The findings
cevealed that the levels of all key varnables, Employee Empowerment, Employee
Loyalty, and Employee Innovative Behaviour were high. Moreover, the analysis
showed positive relationships between Employee Empowerment and Employee
Innovative Behaviour, Employee Empowerment and Employee Loyalty, and Employee
Loyalty and Employee Innovative Behaviour. Employee Loyalty was also found to
partially mediate the relationship between Employee Empowerment and Employee
[nnovative Behaviour, accounting for 38 percent of the total effect and highlighting its
significant role in enhancing innovative outcomes through empowerment. Hotels
should priories improving these factors to enhance employee innovative behaviour and

ultimately. the success of the organization.

Keywords: Employee Empowerment, Emplovee Innovative Behaviour. Employee

Lovality.

51



TABLE OF CONTENTS

ACKNOWLEDGEMENT...cccvvverirannan TSP TR—— i
ABSTRACT ...coovinncsnrersessseannssencssnsssonsssonsas S ii
TABLE OF CONTENTS.....ccccvviansnnnnsanns S SRR iii
LIST OF TABLES . ccovmssmmmmsmmsmsmsnsmressessnsss spsssssvmssss seaser s s royen ananiswinns vii
LIST OF FIGURES ...cuisinsesssasssssvassnssin R ——— viii
LIST OF ABBREVIATION....covceeivvniiennns O ix
Chapter - 1. sisiseusumesersanssssaiesas TP e S 1
INTRODUCTION IR CHO R —————— 1
(e T o T B T S SR — e —— 1
1.2 Problem Statement/Research Gap...ccoi -
1.3 Resoarth QuERIIOBE s coomcomssonssiniominis b s mreamessnnsannnes s s A58 54 585 643 65585 06 45 00 S e 5
Q0 BTN R @y ORI Er R R—————— 6
BT T TR e i O R —— 6
1.6 Scope of the StuAY ..ot 7
1.7 The Organization Of ChAPISIS ..o cormcrmrrsssrmrssrmssmmsssmsamsas e snsnn s s o 4o 058 080 52543 7
1.8 Chapter SUIMITIALY .ocoviiiiiiiiiee s esnas st mananmn s ssasss s st e e n st bn s sas st E bt a s s 3

L 1 7Y 1 10
LITERATURE REVIEW ..ierivirinsmssnnsnmssssesisssssssssssassssssssesssasssssssnsssssssssssassssasssos 10
21 TEEOGUCHON . v veeeenvernomirsrmseassexasnmasssnessneossnsssssnsssiaessssses as aunbanseosuunosssssossnneas nnoras 10
2.2 Theoretical Framework of Study.......oooiiiii 10
2.3 Conceptual Review of the Study.....ooviiiiiiiis 11
2.3.1 Employee EMPOWEITIENT . ..cooovivimiiciincin it s 11
7.3.72 Tnnovative BeRavioUr ..o e 14
2.3.3 Employee Loyalty ..o 14

2.4 Employee Empowerment and Employee Innovative Behaviour ... 16
2.5 Employee Empowerment and Employee Loyalty ... 16

i1



2.6 Employee Loyalty and Employee Innovative Behaviour............cooveveveinnn. 17

2.7 Mediating Role of Employee Loyalty......occoooiiiiiiiiiiicec 17
2.8 Chapter SUIMMATY .. .. .. conceencononivnsamsmmemms sism s s s ek moe e e st s e sriesns 17
Chapter - J3....... wossseasgse srrzsssenas T T A SR RSN  EOSAS SR NSE 19
CONCEPTUALIZATION AND OPERATIONALIZATION...ccccccerumnrmmnassssreosens 19
By L IIEORBORIONT .. . i s s e s ehmmmmmt s s R il P AR e 19
3.2 Conceptual Framework........cocooveciiiiiniiiinniccc e 19
3.3 Definitions of Variables ... 20
3.3.1 Employee EMPOWErmMent ......cccoovmiviiiiieieeee e 20

3. 3.2 Eniplogen LOalll sueucussssmerssssimiaisiasssmmmnssssmsssmss vemms s ssaneamammsmns 21
3.5.5 Buployes Tonovalive Beliamitut. . coonosmmmse s .66 5o nsasmmsmmms st
3.3.4 Mediating Role of Employee Loyalty.......coocoooovvviiiiiiii 22

3.4 Operationalization of the Variables........cocoooovviioiee .23
3.5 Chapter SUIMMATY ...c.ioiiiiieeei ettt ettt eaeeneas 24
Chapter - 4 .reeecerrenreenssensecssesssescassne somus Tt R AN RSN AR P R 25
RESEARCH DESIGN AND METHODOLOGY ...... rrresteaeeaesaeenanae 25
. 1 IO R i ssmsisisissmssssnssssiommmmmmremen s s s s saansamasanmmensran L
4.2 Research Desi@nl .o 25
4.2.1 Research Philosophy ... 23
4.2.2 Research Approach ..o 25

4. 23 BESCHECH SUIIBIV. .. .. c.soisisiisissssionisssrssssssmmsamommssssissssnsesommnn mesmsensbnmess s s 26
4.2.4 Methodology ChOICE. ... 26
4.2.5 Time HOTIZON oo 20
42,6 Unit of ANalysis ..o, 26

4.3 Population and Sampling ... 2T
4.3.1 Population of the Sty .....ocooiiiiiiiieceeeeeen 2T

v



4.3.2 Sampling Technique/Method ..o 27

3.8 Dalaple BIEG . osmmmmmsmmensnim s osisen . 5055 55 SR A RS R S G SRR DA 28
4.4 Method of Data ColleCtion. .. ..ot 29
4.4.1 Research INSIIMENt......cooiiiiiiiiiieiieiccieccee e 30
4.5 Method of Data Analysis ..ooveeieieerieircieet et 2
4.5.1 Vahdity and Rehability of InsEr@iienis ..o mas s s o imss el 32
45 L1 PHOt SAY. ..o e 032
45,7 Univartale ATal o cumims s sams srmssam s e i maiminmaswmomed 33
4.5.3 BIvariate ANALYSIS oooiiiiiiiiecericere ittt 34
4.5.4 Multivariate ANalySis . ...oooooiiiiiiiiiiiii e 35
4.5.4.1 Simple Linear Regression Analysis............ooovviiii0035
4.5.4.2 Multiple Regression Analysis.............oooiiinn35
4.5.5 Mediation ANalYSIs ....ooiiiiioeiiiei i 36
4.6 Testing Hypothesis ... 36
20T CBDUEE DUBIEIBTY .....oococermmesisen oot 5 o S Al .80 3 5 E5 A AR O SR 4580 37
CHAPLED = B snsssenssssssovesssonsanessensmmsnsmsnsrsssarisn N S O N 38
DATA PRESENTATION AND ANALYSIS......ccciiicsininesisssassssorssssssassamsssnsnssavesasss 38
T 1 TRECOGEIIRIN. ... co o ancrmnsamsemcssin s s st s e s et o i o i £ 5556 38
R T T LR RO 38
3.3 Data Presentation for Personal Information.........co 39
5.4. Data Presentation for Research Objectives ..o, 41
341, Univariafe ANAIVSIS oottt et sarranmne s e seae e snane e 41

b T RN 14
5.4.3 Mediating Variable Analysis ... +5
5.5 Hypotheses TSt oo 48
B30 TEPROICRIR LM .. om0 5555 A A4 48
Rl Al 3L T S ——————————— 48



5.5.3 Hypothesis TRIe .......oooiiiioii e, 49

3 ELTDOUIO8IE FOUE cisiaisisimninmmonmsminins s ctssmen onssminasissmsmsoomssnisssiemn euen nbanses sasmesnssn 49

S B0 DOIIITY oo o se osssssss oo Sets e i 45535558 55 i s e 51
EADIOR - §.cicioncnnsensconiosssossemsuosesnsasnsssassrnrssessnsssnsssnes s smessaxuess sasassssmesss shos sessss St SIS SRS 52
DISCUSSIONS... SR 52
0 DSoRNBION G OBISTHVES, oo v mress sassss snsssnsnss inmmmmmmman s imsammmminbunn frmn im0
6.2.1 ObJective ONe ..ottt ettt 52
6,2.3 OBJEOHTVE THIOE .ovisvrsiiisrervomcmrasannsnsssessss sesssmasmmnenessesnmvssensasssnsesarsssonsmesse D3

6.3 Discussion of Hypotheses .....ooooiiiiiiiicceeceeeeeeeeeeeeeeeeeeee 34
6.3.1 Hypothesis One ..ot 34
6.3.2 Hypothesis TWo. ..ot 54
.03 TIVD0IREBIS THISE i s ssvmiumemmmnisnsi o nnsomms s s Cxmmmmmmn 55
6.3.4 Hypothesis FOUT ...t 55

6.4 Chapter SUMMATY .....ccoiiiiie ettt 56
BB LR = L o commnsymmmsmensimsiton s s s S SRR RS A SRS AR KA TR > S Piiis e e s asasens 57
LONCLUSION AND RECOMMENDATTONS .ocvmsesmmsumnsvmssssssssussonsssossssssss 57
T3 INrOdUCION ..ot 57
7.3 Limitations of this StAY ..o 58
7.4 RecommendationS ..ottt 8
7.5 Implications for Future STUAY ..o, 39
E151 OF REFERENUES suoasssuissmsinnisinssmmmmmrmemmmmsormsssssssssssssslossonns 61
U TR S DX | orvonvenmmmsmmonsmmunnsamsnssnsns saswsns sansns en s 5ms & e ssshis 5isbh bis ks s os aie 72

Vi



