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ABSTR4.{:T

The aim of this sfnclv is to investigate the mediating rale of emplayee loyalry in the

relationship l:etll'etn ernployee efilpslvemlrnt and innovatir'e behavi*ur in the hotel

i*d*stry *f l3atricaloa district" 'l-he hctei i.ur:lustry is s vital sr;ctor otl the econorny nnd

h*s been experiencing signiticant growth aver the yeafs' Accorcling to the lilEr*tr'ire

reviell,, itrrere is a rle*rth of studies examining lhs interrelatiogships afiong emplayee

effip$1&.€f:.I1ent. erNpl*yee l*yalty, xnd their impar:t on empl*3'ee innavative trehaviaur'

'I'hus. this study see6s to filI a critical gap in the literarure. This sfucly coirtnins three

specillc objcctives. e*ch rlesigirecl tQ explcre the direct ancl inclirect etfects of

emp0lv*nnent flnd lcyalty an innavatian rvithin tlrc h*trl sector.

'lhis xftr6y rvss cgnducted across tefi hotels in the Satliealoa district, L-rcusing on tire

relationship tretrveen employee etnpawerment, emplo.vee toyalty' **d erxpltryee

innor,.atirre hehar.,i*ur" A large-scale surwev rvas qand*ctecl to'164 hotei emplayees' and

data rvere collected using xtruetur*ed qr:estiomrsires. 1'he respcnses lve1'€ analyzed using

SPSS version 23.{) to ensure statistical $ccufacy and reliability.

The srucly *dopted * quanfitrltivt: researsir rlesign ancl ernployed a crcss-sectianal silrl,"ey

'rethcrl 
t* r..cllest rlata irarn respondents in the h*tel sector of Batticalo*. Tire findirigs

r*vealed that the lerels of *trl key varitbtre*, Enployee E11rpolvenxcilt, Elrplo-vee

Loyalty, ar:.cl Emplayee Inn*r'afi1e Eehavionr t"vere high. h'Icreover' the analysis

rhus,ed pr:sitir.e reintir:nships l"ret*.een Empioyee Emparverment and Emplnyee

Inmrvative Behaviaur, ErnploYs,; Emporvennentr and Empl*yee Lr:yahy. *nd Enployee

l.r:yalty lrnctr Er:rplc-r;ee lnnnvntive Behavi$*r. Employee LoVirl*'lvirs alsr'-: fouud to

padi*lly merliare the relationship bet*'een Employee Empor'r'erruent *nd Empioyee

Innovative Behaviuur, $ccolrnri1rg lbr 58 percent *f the totsl effe*t *ncl highlightiirg its

significant role in enhancing iffiorratile outcnm*s fhrough efilpolverrnent' Hafels

siro*Lj priories inrprerviflg thess tactor$ to enhance *mpi*yee innpr'ltive behaviaur and

irifirnarelv, the s*ccress *t lhe crganizatiat.

Ke-yrvnrrtrr: Entp{tsvee EtxptsvvertttEY?t, Effi}}lrts* Iiln*Tl{iv* Behen'irN#' Emp/tst'ee

l "tst,u l ll:.
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