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The purpose of the research report JT:*T out the impact of relative advantage,

compatibility, complexity, trilability, observability on behavioral Intention, regarding

the Peoples bank, Sampath bank, Bank Of Ceylon and Commercial bank. This research

examined the research problem of how relative advantage, compatibility, complexity,

trilability, observability on behavioral Intention, comparative study between Peoples

bank, Sampath bank, Bank Of Ceylon and Commercial bank.

/
This. research was carried out with main objective of the impact of relative advantage,

compatibility, complexity, trilability, observability on behavioral Intention and

research questions were formed to test the level of Brand relative advantage,

compatibility, complexity, tdlability, observability and behavioral Intention and levels

for variables for peoples b4nk, sampath bank, Bank Of Ceylon and commercial bank,

relationship between relative advantage, compatibility, complexity, trilability,

observability on behavioral lntenlion peoples bank, sampath bank, Bank Of Ceylon and

commercial bank. t

The conceptual model also developed based

variables ,namely relative advVntage,

on the rqsearch problem. There are five
;

compatibility, complexity, trilability,

observability. The samplep are cpllected from Peoples bank,"Sq6path bank, Bank Of

Ceylon and Commercial bank customers who are living, in badulla district. 400

questionnaire were used to collect data and those 400 questionnaire divided to 100 for

Peoples bank, Sampath bank, Bank Of Ceylon.'and Commercial bank.

Here, the researcher adopts Descriptive statistics, Correlation analysis and Regression

analysis to test the research questions. This study found that there are high level of

contribution by relative advantage, compatibility, complexity, trilability, observability,

its variables as well as BI for peoples bank, sampath bank, Bank Of Ceylon and

commercial bank and also there fs a strong popili,r" relationship between relative

advantage, compatibility, complexity, trilability, observability and behavioral

Intention. Other frnding was RA, CO, and TR only positively affect for BI of peoples

bank, sampath bank, BOC and commercial bank.
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