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ABSTRACT

As one 
"f 

th" largest and expanded industries in the world, Tourism industry offers

more benefits to various groups of communities in both rural and urban areas. Sri Lanka

tourism is rapidly growing after the civil war period recording higher number of tourist

arrivals annually. Diversified tourism activities have been developed by focusing the

tourists and maintaining a strong interaction with local community is almost important

since these activities generate negative impacts too. Amidst to this background, this
I

study aims to analyze the type of brand image that hotels gain through CSR activities,

identify the most effective CSR activities which can qeate positive brand image on

local community and further, to compare the type of brand image between hotels that

conducting CSR activities in non-urbun ur.ul of Badulla district. The population for the

study being the local community who established around hotels and experienced CSR

activities conducted by the'io,.li".r, a sample of 400 community members were

selected from Badulla districts by applying the convenience sampling technique.

Reviewing the related liter4ture, a questionnaire was pref,ared 6 collect primary data

from the respondents. Descriptive statistics, multiple ."$r.rrion analysis, correlation

analysis have bee-n used to analyzedata yhile importing tlem to the Statistical Package

for the So0ial Sciences (SPSS). The res(lts revealed that the type of brand image effects

highly by CSR activities amdng thri:e types of brand image uniChn activities have a

significant relationship with the brand image ofthe local commuhity. Further, this study

illustrates that there is a huge difference of brand image vilue between hotels that

conduct CSR activities on local community wlo established around their hotels.
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