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ABSTRACT

Insurance companies can be important for the all countries to stability of financial

systems. Insurance companies are very competitive, because there are lager number of

insurance companies located in current situation. In this situation, all staff members are

very important for the insurance companies to their survival. Normally proactive

personality is mainly impact on training motivation as well as perceived organizatronal

support help to enhance training motivation among the employees. Therefore the aim

of this study was to analyze level of proactive persoprality, training motivation and

perceived organizational support, what sort of relationship among proactive

personality, training motivation and perceived organizational support and moderating

impact of perceived organizational suppog to the relationship among proactive

personality on training motivation at seven selected Insurance companies in

Trincomalee District. /

Quantitative research upptou.L used for this study. As well as close ended questionnaire

was used as the method of data collection and 130 office.staff aryl- agents as sample out

of l9|all staff of selected Insurance co-puni"l. Researcher cofisidered seven insurance

companies in the Trincomalee District. Stratified rundorrr.u-pfe method used to make
;

the sampling frame of the study. The data were analyzed using descriptive statistics,

correlation and multiple regrgssion analysis. " I

The descriptive result indicated that the proactive personality {{ias high level, training

motivation and perceived organizational support yas high level in selected insurance

companies. Also correlation result indicated a significant positive relationship between

proactive personality, training motivation and perceived organizational support. And

also the multiple regression result indicated that a significant moderate positive impact

of perceived organuational support on the relationship between proactive personality

and training motivation /
Keywords: Proactive Personality (PP), Trainin'g Motivation (TM), Perceived

Organizational Support (P OS)



TABLE OF CONTENTS

ilt



2.4.1 Antecedents of Perceived Organrzational Support.............. ..... 13

2.4.2Theoretical Foundation of Perceived Organrzational Support ...................1'4

2.5 The Impact of Proactive Personality on Training Motivation............................ 15

2.6 The Moderating impact of Perceived Organizational Support to the relationship

between Proactive Personality on Training Motivation .................. 16

2.7 Chapter Summary... ....................I7
i

Chapter -3 -C ONCBPTU ALIZATION AND OPERATIOI{ALIZATION ........ . 1 8

3.1 Introduction.......... ....................... 18

3.2 Conceptualization. . ...................... 18

3.2.7 lntroduction Varia6les Relevant to the Conceptual Model ..... 19

3.2.2Theoretical Foundation Relevant to the Conceptual.Model....................... 20

* 'n {.'

3.2.3 ConceptuahzationFramework......................."..'.......:... .............21'

t 

"" "

3.2.4Definitions of Variables Relevant to the ConceptualVtodel..... .................21./
3.3 Operationalization ......t..........': ........1...1...........................22

3.4 Chapter Summary..

Chapter - 4-RESEARCH METHODOLOGY.. .................25

4.1 Introduction.......... ....................... 25

4.2 Research Philosophy ....................... 25

4.3 Research Approach . . .. ......; .......;........... ..................26

4.4 Research Strategy. ........:.......... ......................26

4.5 Methodologiciil Choice ..............27

4.6 Time Horizon..... ......27

4.7 Research Area......, ......................27

iv



4.8 Population of the Study......... .....27

4.9 Sampling Technique Method..... ...................28

4.10 Sampling Framework and Sample Si2e........... .............28

4.10.1 Sample Si2e.......... ...........28

4.10.2 Sampling Framework ......28

4.11 Method of Data Collection ...............t.. ......29

4.12 Research Instrument............... .....................29

4.13 Method of Data Measurements.........-,... .....29

4.I3.lMethod of Measured of Personal lnformation ............ ...........30
/

4.13.2 Method of Measuring the Research Information ...................30

4.I4 DataAnalysis .........s........ .::................'.L...,....{'.. ......... 31

tt

4.15 Validity ar.ld Reliability of Instruments ..................;....;........ ...........31

i
4.16 The Pilot Study .......I........... ......32

4.17 Unit of the Analysis .................33

4.18 Method of Data Evaluation .........1............................ .....33

4.18.1 Method of Data Analysis of First Objective.. ......33

4.I8.2 Method of Data Analysis of Second Objective ......................34

4.18.3 Method of Data Analysis of Third Objective ......3s

,ll

4.18.4 Method of Data Analysis of Forth Objeclive ...... 36

4.18.5 Methodof Hypothesis Testing ..........37

4.19 Data Presentation ............... .......37

t

4.20 Et}ncal Consideration............. ..................... 37

4.21 Chapter Summary................ .....37

*



Chapter-S-DATA PRESENTATION AND ANALYSIS..... ................39

5.1 Introduction.......... ......................39

5.2 Respondents............ ..................... 39

5.3 Analysis of Reliability. .......... .......................3e

5.3.1 Reliability of Proactive Personality (PP) ........ .....40

5.3.2 Reliability of Training Motivation (TM)
I

5.3.3 ReliabilityofPerceived Organizationalsupport (POS) ..........40

5.4DataPresentation................ ........41.

5.4.l DataPresentation for Personal Information ............ .................41,

/
5.4.2DataPresentationofResearchInformation............. .................45

5.5 Hypotheses Testing.......:.......: .................t .......................56
t-1.{-

5.5.1 TestingHypotheses1................ ::t ., ...........s6

5.5.2 Testing Hypothese s 2 .........1.. .......:.......... .............. s6

{i

5.5.3 Two-way lnteracfion Effect of Perceive d Organizational Support and

ProactivePersonalityonTrainingMotivation.........1i........ ......57

5.6 Chapter Summnry.. .'.................. ....................58

Chapter-6-DISCUSSION ........... ....... 59

6.1Introduction.......... .......................59

6.2 Discussion of Personal lnformation of the Respondents..................................... 59

6.2.1 Sample Distribution of Insurance Compa'nies .......59

6.2.2 Gender of the Respondents................ ..................... 59

6.2.3 Age group of Respondents............ .......60

6.2.4Marttal Status of Respondents........... .....................60

vi



6.2.5 Experience in Service of Respondents........... ........ 60

6.2.6 Educational Level o f Respondents ..... . . . .. . ,............. 60

vii



a

,/-

d

4. *

r''
t

viii


