INVESTIGATING THE RELATIONSHIP BETWEEN CORPORATE
ENTREPRENEURSHIP CULTURE AND EMPLOYEE ENGAGEMENT OF
HOTELS IN UVA PROVINCE: WITH SPECIAL EFERENCE FOR
SELECTED DEVISIONS IN UVA PROVINCE

By 4 {}( T = 8CT mom ’Q:i
‘t wk§ 4
e 3;
HIRUNI BHAGYA GALLAGE - ﬁf NFL
REG NO: EU/IS/2014/MS/09

INDEX NO: MS 1659

Ry P

Project Report
Library - EUSL”

/ ' R Y
A project report submitted to the Faculty of Commerce and Management, Eastern
University, Sri Lanka, as a partial fuylfillment of the requirement for the Degree of

Bachelor of Business Administration (BBA).

DEPARMENT OF MANAGEMENT
FACULTY OF COMMERCE AND MANAGEMENT
EASTERN UNIVERSITY, SRI LANKA

2019



ABSTRACT

This study investigates the relationship between corporate entrepreneurship culture
(CEC) and employee engagement. According to Gallup worlds polls they state that 14%
of employees are engaged in South Asia and 86% of employees are not engaged or
actively disengaged on their job. On the other hand, studies combining these two
constructs are generally scarce. Therefore, the aim of this study was to analyze existing
level of corporate entrepreneurship culture and employee engagement, what sort of
impact between corporate entrepreneurship culture/and employee engagement, and
what sort of relationship between corporate entrepreneurship culture and employee
engagement of hotels in Uva province of Sri Lanka. The Social Exchange Theory (SET)

was used to describe the hypothesized relationships.

Structured questionnaire was used as the method of data collection and 269 employees
selected as sample out gf 825 hotel employees. Researcher distributed 269
questionnaires and 248 questionnaires were returned. Researcher consider twelve hotels
for this study. Multi stage c'onvenience sampling method usefl to make the sampling
frame of the study. Quantitative research approach used fo; this study and data were

analyzed using descriptive statistics, univariate and bivgriate analysis.
7

The results ind;icated that ;he corporate entrepreneurship culturg was high level and
employee engagement also high level. And also, results indicated that significant
positive impact among corporate entrepreneurshlp culture and employee engagement.
Furthermore, results indicated that corporate entrepreneursh1p culture and employee

engagement have positive relationship.

As aresult of this study, if hotels give more and more corporate entrepreneurship, they

can get more advantages through employee engagement.

Keywords: Corporate entrepreneyyship, Employee engagement, Social Exchange
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