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ABSTRACT

Nowadays the technical scientific and industrial developments are changing the
customer life styles, So (st we must study the consumer perception and brand
behaviour and proceed with other things. Find out what extent the consumers the
factors highly influencing for the different brands o Soya products in Vavuniya
district. So, | have stared 1o do g research study on “Consumer perception and

brand hehaviour of Sova products in Vavuniva Distriet™.

[0 identily consumer perception and brand behaviour of Sova products, seven majo
obiectives have formulated, Based on the objectives the coneeptualization framework
[or this research has developed., in this sequence of conceptualization framework, the
statements in questionnaire were arranged. The statements ol the questionnaire are
the form of close ended statements, where pre selected set ol statements was asked w0
the respondents in order to collect reliable data. 250 questionnaires were issucd on

which 200 were consumers and 30 were 1ssued 1o retailers,

According 1o this survey results, Based on the questionnatres consumers give more
preference to Lanka Soya meat. New Turkey hean oil, and _‘\'Ew Turkey Soya sauce
are the market leaders & Turkey Sova meat, Tasty Soya oil and Harvest Sova sauce
are the next be are the best competitors. This research study makes elear: in produc]
mix all features seem o be most Importan influencing factor ol copisumers, In
addition to the brand name familiavity & atractive packaging the  colorful
advertisement, nearer outlet reasonahle price also obviously the most influential
mixes 1o induce the consumer’s perception toward a brand, The study  has
convincingly brought to light the culral factor  enforee on purchase of the Soya
products at the same time the personal [actors, psyehological factors and Social

Factors are moderately deciding the consumers purchase decision.



