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Abstract
In thc Dra(eti|g e.vnofment. c.NLme.s t llc icy ticro6. So u.! $s ,nusl jud!
ftc blynrs beharior ol .onsuner and pncced $ith olh.r rhirss find out $h,l€\lenl
th. cosnelic soaps consuire$ arc con\idedns thc la.rors vhich dcrnnilc lhe

.onsL'nerbuvnrs bchrvior in the Dauical.x Dinrict hasigdLlic!nceDart- so J hale

r- J io c. I or .',

''' .....1,-ir'(..,p ..

Ibes€condchaptcrisLilerarurercvicwlrdealsnrann_vthoiroducrionotco.su,ner

blying b.ha\ior and its impona.le rn maLkcring nranlcement and.trr dre.Eticil
matrcF,rlrtns lo lic ron$lier heluvl.r-!

'rhe lisl chatr. is rhe innodn.lnro rhis deah matnll rhe pjoLrL..r id rho rcsc rh.

otrtc.ls ol rhe srudl. rescarch qudstion, conc.FrDxh/arion. mcrh.d.l.Sr assuDrptioD

Thc lhird clatrcr rs {1.(r ncscnhrnr d anxlr. sh lhis de.ts coDsurn., huvi,rr

beh.viors rcsFnded b! thc con$lncr rhrough a nrucrured .tucniomai.cs rrtnrnrs !o

thecosmetic s.aps consunprion in the Bllricaloi Dkrcl 
I

'lhc lnbrh chaDler h dn.usslon, shich dcals \irh lLre discusnrn.arnec dnn.nsi.ns

.l the lircloBinl]!cocirsconsun]cr b!rirsbchavior.

Thc Lasl chap!er is conclusioD, reconncndarion and i.rplj.ai.n Jr concerns {hat k
drc perenr situatioD ol$. cosireric soaps nrxrker in rhc Balli.rtoa Drsicr. \!har ar
rre rhanres niould b€ made bt .os.lrrc slaps marlcrA ir Brnrcrioi Disricr \rbxl

arc the chanecs shouldbc made brlhc.oiner! soaps niarkc{ rhich rEs.lting to rr
Bar'icaloa DifIr ]nd inclLrdc l|. ihptication otthG ieseirch studv
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