FERcINGE

CONSUMER BUYING BEHAVIOR TOWARDS THE
MOTOR CYCLE IN BATTICALOA DISTRICT

MR. KANDASAMY KOPALAKRISHNAN

,_F*W{:-l B R '.f!" .-:':f 1
.

La S5
R |
\ |i
& uf
2, i !
oy ek
Fe “ b

L
BT ST \5..?-} , - g /
N "\ || ” |” '"\"H”‘ Uiy, 80 o

, o Project Repon
Library - EUSL

|

DEPARTMENT OF MANAGEMENT
FACULTY OF COMMERCE AND MANAGEMENT
EASTERN UNIVERSITY, SRILANKA
2004



TABLE OF CONTENTS

Contents Page No
~ Title pages I - 11
~ Acknowledeement v
~ Table of contents V- Vi
~ List of tables Vil
# List of Neures VI = 1X
CHAPTER-1 INTRODUCTION 1-15
1.0 Introduction |
| 1 Problem identification 2
| 20bjective of the research 3
| 3Conceptualization 4
| .4 Research methodology 4
| .5 Assumptions - 14
Limitations |
CHAPTER-2 LITERATURE REVIEW 16 -37
2 Olntroduction |
2.1 Defining the marketing L0
2.2 A simple model of buyer behavior |7
2.3 The major factors influencing consumer behavior 19
2.4 Buying decision process 27
2.5 Marketing mix 34



CHAPTER- 3 DATA PRESENTATION AND ANALYSIS 38-062

A Olntroduction
3 | Personal information 3R
1.2 Research information 4{)

3.3 Evaluation of data 35
CHAPTER- 4 DISCUSSIONS 03 - 66
4.0Introduction
4 1 Discussion of personal information 03
4.2 Discussion of research information a3
CHAPTER- S CONCLUSIONS 67 - 6Y
Introduction

51 Conclusion a7

5.2 Recommendation (R
53 lmplication SR

»

Reference 7
Annexure

| Cuestionnaire | =V

wi



