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ABSTRACT

The Marketing enviromnent consumer are the bey factors. Bo ficst we must stody the
preference and buying behavior of comsumer and procaad with others things find cut
wiihat extent the school deoe consumers are considenng the factors, which determime
the consumer greference amd buyimg bebhavior im the Batvicaloa disitict in 2
sigmificamce matter. So I bave started o do a research study en comsumer peebensnce:
and buying behavior on school shoe in Batticaloa districiThis research analysis
comsisis six chapber ezch of il hes its owm imporizmoz. The first chapter is the
imtrodiection.. This deal in mainly in the problem m the research, ebject of the: study
rescerch  questions, metheds of data collection, assumption, limitation and
conosptualzation

"The sscond chapier is literature review. It deal maimly inv the introduction of consumrer
buying bethevior and its inportance: in marketing management end other theoretical
matter nelatimg to the comsummer belmardos The hind chapter is research methad this
kold popalation znd semple selaction data collected method questiommaires
administration, and deta amalysis and evalustion

The fourth chapter is deta presentarion. This deal oosumer buying behevior
respondied by the consumer throwgh stroctured questiomnames refating fo ihe school
sho= comsumplion @ Betticalloa Disirict. ;

Fifi chapter is discussion, anafysis and evalustion which deall With the dana
presamtation out comes and the is evaluation whicdh deal with three dimension of the
factons mnfloewcing consumer buyimg behavior

The last dhapter is conclusion, socommendstions and fmplications. [t comcerns what is
the present sitmation of the sthool shoe market im ihe Batticaloa district, what are
chamge shonld be mzde in the fioture, wikat are the changes should be made ty the
scheol shoe market which ste selling im the Batticalpa district and mclude the
implicetion of this resezrch study
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