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In order to compicte the final exam of tth Manzgement course of the EUSL. I chose
mwcﬁam:ﬂ:mmhmﬂlmdﬁmumguﬁa&ltﬁeum The research is made on the
“Problems facad in Marketing Paddy™ in tie COdduchuddan. D.S Division of
MLt Disrr

Thhis area is an agricultural area with ots matuzal Smmﬂangauﬂgtmy'[’lﬂepnﬂdy
yicld #s richer andl exceeds: the “omsumers amount resnlting extra vollume Jor frade:,
marketing this extra paddy creates fiction and problems. The research 2 intended o
look for avenues for marketimg the voluminous exira paddy and to find a solution 1o
the problems: that arose. [ is studiad and! seoutinized within the Four Parameters i
prodiuge. price, place and marketing . Each factor has five indicies callled 5 pomt Tikert
and samges.

200 farmers selected a1 samdom in fhe 27 G.8. Division from Dddusuddan are
pravuded with a questionsaire. [# js given @ cach one 2nd the data oollected Falls fmfo
snmﬂmtagnquﬁlauhaﬁrﬂ%mubaw&ﬂ;bﬁesmmmﬂnmﬁm
provided by the D.S. These I and 2 fas are evaluated through average and
fregmemcy division. g =
’

The fellawing detection that are the cause i coeating the problems are found. They
are mmoonirolled prices, absence of purdhesing wnits, micidiemen, poar _guality control
and mon siandardization of the praduce. From s reszerch ﬁndm%s I make the
following sugsestions. They ave standardization of the preduce, to adopt the comtral
price, control the middle men as traders, opening of paddy parchasing umits, advise
altemate famuing methods, condact senuinars and) workshogs.

-Researcher-
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