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ABSTRACT

Small business play a key role inm the coumtry’s ecomomic development,
smaller business: account for mearly 70 % of the employment in St Lanka’s business
sector, although because of mamy umwantad sitwation prevailing in Sri Lanka most of
tihe youth kave been living withowt employment. This situation encourage 1o sesk
foreign employment zfier working several years in aboard sgain they retmr to home
wiith some amount of meney. Most of the fercign employed wish to dio a business in
the metive: place having foreign ezming.

Every business is functioning within the Eravur Town divisional secretarist
division should be registered with Eravur Trade Socicty. Acvording (o the data
collected by the Ecavur Trade Society major pert of the smalll Business witlsin: ithe
Eravur Town has beew conducting by the forsign employed entreprencurs im the
suocessfull manmer. Althowgh non foreign employed emtrepremenrs have lirile [pert
within tihe Ersvir Town many of them has failed in their small business. The Trade
Society raise guestion abeut this isswe. Therefore in this research factors fhat
influence in the: suocess of smalll business of foreign employed entrepreneurs las been
emalyzed. Dependent and independent vamalbles are formulated to the rtesearch
pumpese. Dependent varizble is suooess ’@f small business of f@reign employed
cumepreacur amd independent variable ane Capital, *Experience, Competition,
Marketing, ard Manasememnt. ’

b
The population of this study is 927 registered smail businessf enfireprenewrs in

the Eravur Town Divisional Secretasian divisiom, Amomg 100 small Business
enfreprensurs are taken as sample from 17 Grama Niladbary divisions, The research
Cata are collected by wsing questiommaires. The collected datz have been amalyzsd by
BPES (eomputer package) with deseriptive statistics. According to the data analyzed
Cagitall, Experience, Compstition Marketing Management show high level of
influsmce in the success of small business of foreigm employed enftreprenears, through
this sindy some recommendations: are swgzested to follow and develop busimess of
nom foresgn employed entrepreneurs and those who having idea 1o start a busiress.
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