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Adopting the customer viewpeit is the essence: of susoess in today's busimess: world
becawse of the contimuzus znd rapid chenging emviromment znd deamatic imnovation in
e business mdestry.

This survey en the Automobile users in Trincomalee district has been undertzken to
mezsuse the papose of identifying the factors thet delermine the lewel of usage,
preference of the wsars and wser's characteristics to determine the manme of
Autzmobile uszge.

For the survey four main varizbles were takem info consideration, they mcinde
featwres of automobile, purpose of using aremobile, wser's characteristics: and ather
stimali. In addition, the collected daza Fom the randomlly szlacted respondemts in
Cenommelee distric: by the issusd! questionneires kas basm analyzed by the Statisticz]
paciage for secizl stience znd the amalyzed data are presemt=d in tables and pie charts

The stody concludes thet Two Wheslers and Three wheelers esers ane the majoricy
among the all 1ypz of Automobile wsers. The reasens for this fue! eficiend and Lo
maintaining expenses. For business purposes, the Van's wsage is figh because of the
quick and safety transpart of poods. The mser’s characgeristics infleence moderanely
Ihwammgthmmnhmm[mmipﬁthﬂm]mmmﬁmgt&mm&ﬁcs ciber

stimuli”s influenoe & im high kevel.
b
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and psychelogicall feciors to enbiznos  Amtormolbile naas,bmt‘a&sm new with
advanced technology fuel saving Auntomobiles.
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