A STUDY ON THE IMPACT OF TRAINING ON
THE PERFORMANCE OF EMPLOYEES OF BANK OF CEYLON

IN GAMPHA DISTRICT

1090

KANKANAMGE PRIYANTHA MANJULA KELUM

* IHEIHIII

Library - EILSL

""‘"Ii

2009



ABSTRACT

In the presemt worlé every busimess ongamization has much Kind of resousces. Humzan
resources are importamt resource omt of them. There is mo business orgamization
withowt human resource. Therefiors they bave 1o depznd om beir employees. All
decisions of these businesszs are tzlen by this people. Therefors there is mo anpument
aboat impertant of hiuman resonrce. Management or ownership of the compamy can’t
achieve broad abjectives of ergamization lonely. [n this pperation large amount of
contributfon should be given by peeple who are weorling in ongamization 1o acleve
ihese ohjectives mare effectively. eiganization should lead this people properly.
Thesefere human resource management s imporant arsa in the ergamzation.

This study investigated into &n mmpact of Trairing an the performance of employees
of Bark af Ceylon in Gampha district. A field survey was oonducted covering 100
bank employees in three five bramches in Gampha diszrict. Dbjective of this study was
fio Traiming omn the perfimeance of employess.
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