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ABSTRACT

Mezsunmg the cusiomer services of a company i vital in deternmning whether a
Sampany meets s custemer expectation successflly. Hence, it i3 very tmportant o
measure the costomes services In prvate compames because by that they can be able
o explore o 1o distimguish themselves from ther competilors and also how they
cam obtain competitive advantazes.

This research work s studied abow “The comparative study of Customer servios
poovided by Abans Provate Limited znd Simger (Sri Lanka) Compeny especially in
refrigerator with a special reference to the Manmunai -Narthk Divisiomz] secretariat
area " The survivall of a compeny is ensursd by the accepiamce of ciesiomers because
the market place is highly growing axd compesing

Abams and Singer are the best and famous organization for durable zoods: that is
Simzer emhance the customer satisfaction through the bmand fameharity with the
markst and the Abaps contimuously infroducing Innovative and exciting new products
from the world’s bes: brands thet provide multiple Bensfits to the consumers. Based
om these different reasons, the castomars prefer either Abans or Sirger. Among those
CUSEOMmETS Customer seTvioes tend to deviate based on implortante of factors they are
being considered

In osder to memﬂ:emnmmmth&mtm ammmsnﬂae;i They were
pre-irznsaction service elements. tramsction service riemm;h and! post-transaction
service elements. The pre-tramsaction service elements dawdadhy and
mdeMMMﬂEMwﬂmmS almrdmudedbypnna,
personzl appooach, quality, mlammmmmchmdimrmﬂaﬂmy mipachmmng
Sams 2s the post-transaction secvice clemenss were divided b‘?dﬁh’ﬂj’.’ Tepainng
services, complaint bandling. and pos: sales follow up.

The data oollection was made throwgh sructured questiomnaire @md personal
imterviewing with the respondents. Fusther 200 quesfommaires wese issved and
collected €tz were amalyzed znd evaluated as low. moderste, and high level of
customer sesvice in toth Abans andl Singer.



This research is conducted for gaiming a better undersianding of different level of
cusiomer service between Abams and Singer. This smdy found higher level of
customer service in Abans and moderate level in Singer. Among thres varables of
cusfomer services, two vamadles such s pre-sramszcuoa service clements and
tramsection service clements are lugh on overall cesiomer servics; however, another
veriablie called post-framsaction service elements are mederate level m Abans Private
Limited. As well as in Simger (S0 Lanka) Company, all three vanizbles of customer
services such as pre-trapsaction service elements, transaction service elements, and
Amyhow, it i3 concluded thai the costomer semvicss kas 1o be improved and
maimtaimed im both compamies. In addition, the study offers suggestions to amend 1o
ﬁnmm&i&m@ntﬁewﬂhlﬁﬂ,w&i:hweimmndmimmywdm
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