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ABSTRACT
Dhairy fanming s an important ecomomic activity. wiiich prevides reasonable income
amd walwable mutmtional swpplervent in dhe form of milk, milk products nmd meat o
ithe people im the worlld. 1t alse provides emplosment and stimullate trade at alll levels.
The growing demand for dairy products will stinmullatie dedry prodiuction. wiich cam, if
will planmed, contribute to poverty alleviation. So that, the development af dairy
farming s am essemtial thing for each country. E‘.Epﬁl‘.iftllﬂy developing comminies like
Sollamka Thesefore [ made a research study om titled ~A stodiy on the sirategies far

increasing the income level from the damry fammmg @f farmers 1o the Esavur pattn
Drivosioms] Secretariat divisieon ™

The main ebjective: of this studly is to fonmulate the strafegies for imcreasimg the
momme Jewel firom the dairy Eanming of fammers im this division. This research study’s
conceptualization frame wods has Uuee independent variables. That the marketing
siralegics, competencies and valuve addiion, This research used roth prmrary amd
secondary  daita 100 dairy farmers were randiomly selected as 2 sample and
questionmaites were issued to them o collected dana. Collecied diata was amalyz=d by
nsimg umivariate amalysis. After that they were presentied im frequency tables and pie
chart, for this punzose FPSS 11.0 and exoel was nsed '
J

According to te findings of this research study most of the vamablies are margmally
agree with the strutegies far increasing the income level frem the dairy famming of
farmers in (s dividion. So that this research study come th, the conclusion that the
strategiies for increzsing the income level from the dairy itfimig of farmers s not
used in a pood way im this dinviston. Therefore mecessary actioms sBoulid e talen by
{he respomsible persoms: amdl orpanizations o sectify the shorMeomirgs found in the
strafegies fior increasing the income level amomg tthe diairy famming of fammers in this
dirision. As last 1 recommended an action plam to wse the suifible sipnlegies 0o
devellop the dairy fanming as well as increasing the dairy farmer’s imcome lewel in
Erzrvur pattu Divisiomal Secretariat division. In accordamee with deawbacks found in
eacly vartalle, wivich are comnection with this study. [ hape this willl helip fio improve

thiis; diivision’s current statie of dairy fammers™ imcome level.



Acknowledgement
Albstneel

"Table af Confients
List of Figures:
List @f Talbles

List & f ablbreviation

Chapter 01-Introduction
1.1 Overview
1.2 Problem statement
1.2 Research questions
14 Research ofbjectives
1.5 Sigmificanes of the study
1.6 Limitatiens of tthe studky
1.7 Assumptions of the siudy
1.8 Sommmary
Chapter D2 - Literature Review
2.1 Introduciion
2.2 Tmportance of dairy produzts
2.3 Dairy prodincts in 5o lanka
2 4 Dairy indwstry im S lanka
2.5 Storanemy
2.6 Marketing
2.7 Marketing straiezy
2.7.1 Poaduct stratiegy

{2 ]

.72 Pmioe stratiegry

=]

' 7.5 Plaoe stategy

i

274 Promeotion

CONTENTS

Page No

s

10
JIE
Vi
v
VI

1-7

o

bn iy B



2.8 Compztencies 25
2% Finamee 27
29 1 Fimameial plam 28
2.9.2 Souroes: of fimancial aid 28
210 Value additien 34
2.10.1 Meaming of value addition 15
2.10.2 Value additvon and process 35
2.10.3 Approaches to addmg valus 36
2 11 Snmmary 37
Chapter 5 - Conceptualization and Operaticnalizztion 3848
3.0 Infroduction 38
32 Concepiualization 38
2.5 Marketimg strafiepy +D
2.4 Competencies +4
3.3 Value addition 44
3.6 Operationalization 45
3.7 Saumnmary 48
Chapter 04 - Methodology f 957
4.] [ntonduction =, 45
4.2 Method! of Data colllection and Measures: * 19
4.3 Sampling criteria and size of sample il ; 51
4.4 Measure for all variables : i 54
4.5 Method of data presentatbon amd datz amallysis 2 fa L34
4.6 Method of data evalwanion 55
4. 7 Pumimary s
Chapter @5 - Data presentation and Analysis 58-73
5.0 Inroduetion 33
32 Persomal infionmation 58
5.5 Research Infformation 59
3.3.1 Marketing strategy 59
5.3.2 Vallne addition o



%33 Compeiencies: &8

5.4 Overalll comsidiesation 70
5.5 Marlketing straregies (data from madketimg people) 71
5.6 Overall comsideration : 72
5.7 Sumtmagy 73
Chapter 516 - Discassion 74-82
6.0 Introduction T
6.2 Discussion om persanal infonmation 74
6.3 Disenssion o reseanch imfommation 74
6.3.1 Marketing strategy 75
®.3.2 Mardketing stralegies (for marketing people) 76
®.3.3 Yalue addition &
.3 4Competencies 80
5.4 Overall consideraiion ' 8l
6.5 Snmmary g2
Chapter 07 - Conclusion and Recommendations " 83110
7.1 Conclusion &3
7.2 Recommendation ¢ ' Bt
7.2.1 Fonmuliasion of ebjectines &3
7.2.2 Formulation of stratepies tio reach the olpjectives . 87
7.3 Action plam __,; Sl L
7.4 Tnmplication - ; 110
Appendixes
Appendiz 1- Survey Questionnaire for dairy farmers e -0
Appendix 2- Survey Quesiionmaire-for masketing peaple [V-V1

Biblicgraphy VIl



