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i Abstract

Sinze Ciorporate Social Responsibiliity (CER) has: beoome 2 vital and evelving conospt in today s
world., cempanizs are invelving TSR scnivities with the imtemiion of gaining competiive
| nﬂ'ﬂmﬂa@ Therefforz idemtifying comsumer attitnde towards CSR i important. Therefore, seciety
andf customers expect markisters to be mvolved their busimess in secially respansible mamner.
Thus,, it becomes mecessary for the conporate social resromsibility busimesses to adopt customer
attitnde 1o Fullfill the sociall expeciations ef treir customers and socizty. Hewce, madceters are
expecied 1o develop @ socially responsiblle business belravior. This study examined the ressarch
problem of whetiher CSR influsnces customer sitinude in Ceylinco Insurance. This rescarch was
mn;aﬁ out with the objectives off anallyzingd cvalvating the inflluence of CSR om costemer

zititnde 1m Ceylinco Imsuzamce Company..

This: study examined the vesesrch problem of this study is to identify the consummers™ attibude

toweands diffferent pspecis of CSR i Ceylinoe Imsurance. With speciall reference tw the Manmun:ai

Morth Divisienal secretsriat aea Furtihermore. concepiual model hes been developed to
derstand e level of influsrce of tre fous research variables on CSR.

[Tonr ressrch questions were formed fo fest the influerce of CSR on customer attfitude of the
Ceylince Insurance Company. Quantitative methodoliogy has been applied for this ressarch and
gugestionnaires wene used o collect data. 200 questionraires: were is.mvm‘!;md coflected data were
analyzed and evalusted as low,. medesate, and ligh level influsnce of ressarch u!aarl_able:s en TSR
imﬁmﬁlmmer artitndie of the Ceylinco Imsurance Company. This ﬂuaﬂy Tound that thers is a
pm'lnwimﬂlmm off CSR on customer amitude at @ mederats level.

Key Womds: Cusiomer Amitude, Feonemic Resporsibiliny, Legal Responsibility, Ethical

esponsibility, Phillantiropiic Responsibility, Corporate Saciall Responsibilit
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