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ABSTRACT
Consumers often benefii from increzsed comgetition in diffferentiated pooduet setiime
during leisure shopping activity. They are spending more on leisure, and refailers and
shopping cenire developers are seeling ways o make shopping mere of a leisure
purswit. The wide choice, atmosphers, convenience. sales people. refreshmenis,
location, promotional activities, and merchandising policy are associated during ithe
letsure shopping. The comsumer shogping befavior durime leisure is lfargﬂ; drrivem by
tiese dimensions. This study aim o analyze theowgh am empirical investigation in
Manmunzi North divisienal secrefarial division, Batticalos. dirivers, which infinence
comsumes's leisure shoppme behavior. and measure leisure shopping in terms of
levels off leisure shopping. This study also focuses om the level of emjoyment, purpose

of visit. and demograplic facior analyses 1oo.
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