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Abstract

Thz ohjective of the profect was 1o do Market Research fior Ceylinco Insurance Connpamy
Lidl. Srulamka for that we have o urderstand the customer needs, Income. constraimis,
e3ponse. emotions and customer and employes satisfaction there so thet they cam
centribute their tinme for becoming advisors for the company. The objective of this study
wias to analyze consumer satisfaction of mechanical splicing in Eastern Province with
regpect b the perfonmance. sales effiort and salles service.

It was essemiial (o know the feedback of customers i order to formullate effegtive
madieting and sales stratepies in fubore and) mmpwewe the quallity of service to achieve

Ibettier consumer satisfoction.

The sile: visils and cempanying made us possible 1o measure the satisfaction of consumer
by identifyimg the attributes. wiich gave comsumer- varying degrzes off satisfaction.

(Puestiomnaire based on comppemy format some sttmibotes like reguorementt of customes
mndl salles services offered by company were idemtified a8 cmtical (motivational) factors
tor providing satisfaction to consumers. But absemee off hygienic factors delimnedy resulus
m amumsatisfied consumer. K

L

.
These byzienic facters couwld result i szlling bat thezir absence cam':mmmp unseal the
poodinct @fferimg. For this a questionmaire was prepared wiich gave a vngtie ndea about
the people who were really interested amd wamted to kmow sjtf'?xm VATiOuS e
‘opportumities in tthe insurance sector. Most importamt part! i3 amalyzing tine mﬁ‘m
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