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ABSTRACT

Marketess are expected fo witrach more customers and flfilling the meeds and
expactations of their customers. With the comtinwons growih of competition i the
marken place. understanding customers has Eecome more @ed mare imporianoe. Im
Caonmmerciall bamlks. tthey malke lnown about ssasomal offfers time to time of marfketing.
Thenefore custoners are more mobille and knowladige tham ever before. Commercial

banlks lhave tio Fight with otiher Baniks witl their seasonal offfers.

Main cbjective of this siudy is 1o evaluate the “Influence off Personal factars amd
Promotiomall factors tewards seasons] effers purchase in Commencial bamks im
Manrman North DS Division in Batticaloa Distrier™. To achieve ihis elbjective.
rescarcher captures: two variables namely Persomall factoss amd Promotional facters
and also ome dependent varizble nemely purchasing seasomal offiers. ’

Alll thhe relevamt imfonmation for this siudy was collected! frem alll the 200 respondents.
who heve ssesomzl offers: im Commuesciall bark im Manmumsi North DS Division i
Baticalioa District. The sorctured! questiommaire was adiministessd o colllect primary
data from the cespondents amd the collecied data were amalyzed and pressmted by
Univartate enalysis and descriptive one wsing SPSS (16) comperter package.

The result of e study reveals thar there is @ high level of influence of Personal
fzclors and Promotional faciors on seasoral offers punchese: in Commencinl banls in
Mammunai North D.S Division in Baficaloa Distmer. Both fiactors kave high level off
influence an scasonz] offers purchase whilke, compare between two factors, the
inflzence of Promations] Faciors are higher tham the influenoe®f E-"ﬁ'rsiam] factiors..

In ooder @ imcreass seasomzl offers punchase. Commercial bg._nﬂu. ai'rcmlii comeentrate
om Persomal factors and Promotiomal factors highly. In addition, the study offers
suzgestions 1@ attend to the consideration on the variable for Itouzﬂmg Commetcial
bamlcs im erder 10 ircreass iheir markst shave i bamking indwstry. S
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