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ABSTRACT

Increased organizational dependence on marketing practices drives management

attention towards improving overall performance of the organizations through the help

of marketing. Within several of management practices, marketing management

practices is one of the finest roots of management domain. The aim of this research

paper is to find out "How do marketing competencies of entrepreneurs' impacts on the

business performance of small-sca1e enterprise in the dairy industry in Ampara?"

Conceptual model is developed based on the existing literature. Primary data that has

been used for the study were obtained from dairy farmers who were in dairy industry

in Ampara. Convenient sampling method was used to'.obtain 100 responses of small-

scale entrepreneurs in the dairy industry. The collected data has been analyzed by using

descriptive statistics, correlation analysis and regression analysis.

The strengtlvof association between service and knowledge competencies with business

performance has a strong positive relationship. And a1so, the strength ofassociation of

image, funds and skills competencies with business performance has a moderate

positive relationship. Both relationships are statistically significant. The correlation

coeffrcient bet\ryeen marketing competencies of entrepreneurs (ointly) with business

performance of small-scale enterprise in the dairy industry in Ampara was a sfong

positive relationship. There is a 53.5%o of variability in business performance was

explained by all five marketing competencies of entrepreneurs jointly while skills,

image, sewice, knowledge and funds competencies account for 12% 23.3%26.4%

29.8ok and 16.60/o percent. of the variation in business performance individually.

Keywords: - Marketing, Marketing competencies, Skills competencies, Image

competencies, Service competencies, Knowledge competencies,

Funds competencies, business performance
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