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ABSTRACT

Many orpanizations camnob be offiered withowt the support of physical evidemce. Though

custamers cannol see the services, they can definitely see (e tEngbles pssociaied, examins them

gnd ry to form an opimion on the service providier. The physical svidence is the emvironment m
whizh 1he service is delivered andl swhere the fimm and cistomer imteract, and any tamzilble
commmrodities than faciliane performance or conmmunication of the service. The physical evidente
i wost impomant think fry to achieve the organizational marketing performance. Perfonmance is
hehasior evalusted in tenms of its contriludions oo the goals andl ojectives of (re coganization.
Marketing performance is a measure of comtnibutions: of am organizafion’s marketing functions to i

corporate goalls and olbjectives, .

Cangill"s Jood citlies usuallly very largs crganization the knawledpeable consumers waen to go prefer
thers [beceuse somsumier ofien bemeffits from increased competition in diffferentisted during shopping
etivity. Tlhey are spenddiimg more on Itime, in the feod city. The serviices provided are sseking way 1o

- meke shopping more of & pursyit. $o tne physical evidence is very importent thimk to Cangilll's fomndd
ity ratther tham aitier competitor  organization.

- The meim purpose off this study was o deteomine e exxtent fio whic physical evidence afferts marketimg
merfirmamos of Cangilil™s flood city iin eastemn provimee St Lanka It was found that physical evidence
dmensions — amibiense, persenmezl ibé'lf?j]?ﬁﬂi‘ﬁf__ service sysiems design. Facility Imterior amd! feciliny
edierion efffect marketing perfeumence mersues — Marketing efficiency and effectiveness: of s food
@y, This study was collectad 100 questionmaires fram five Cargll's H'MI@' i ithes, im EastET
_ pmm'ﬂin [Lanla. [ata ‘Mnr analyzed and evalluatad by Univariate and Eiw TE}:hT!‘lluZ[ilﬂﬁ

e study found that this independent vamable dimensions indicate high favdl (mmean Valluz s
40656) i physical evidence. Particuladly, serviee system design (4205) highl¢ influence in
cmumer phiysiical exidence. Other side, dependent varisble dimensions indicate high level
é;;_u- qan Value is 4.41175) in marketing performance. Pamicularly, marketing efficiency (4.121)
_. y inflpenice im marketing pﬂTII"I‘DEm:ﬂHﬂ'B.. Owerall view the consumer characieristics weakly
:}?-u-u ely influsnce (0.310) the madketing performance of Cargill™s food citly.

: phsicall evidemce and marketing perfomance.
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