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The Service Quality of the Internet Banking System is determined by indicators such
as Efficiency. Reliability, Responsivencss. Fulfillment znd Security. This sorvey is
conducied to explose the Service Quality off the B sysiem Cfrom @ CUSIOMET
perspective. The Trincomaliees Towm and Goavets DS division is my survey area and i
Thzs been conducted ameng Variows CUslomiers of the six Commercial Banks in the
dhivision.

The primary objective of my survey was to assess the level of the [B systent amd!
seoend ohijective is find differences betwosn servipe quality dimemsion and custamess”
demographic factors. Im order 10 study the service quality of E-banking, five ssrvice
quality dimensions wWas selocted! such &5 efficiency. reliabiliny, 1ESPOTSIVENSSS,

fialfillrment and security. Descriptive study methad is wsed for the study. According 1o
tihe dana gatihered among the hemk cusiomers. Dana was gathered by questionmaire. The
SPSS 16.0 is used for the siztistical caloulation of datz. Umivariane analysts is wsed to
analyse data. Fimally conclinded Service Quality provided by the [B system is af 4 very
low leviel The secand ebjective of my survey wes 1o investigate whether there were
amy diffferences between the Servies Quality of the 1B system and the Demographiic

Factors of the costemers.
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