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ABSTRACT

Mozt ef Business ongemizations nse financial information a ene of major medimm of
communication with their siakeholders. As well as recent empinczl work kas sugpested
et scopunting information is relevance to creditoss to take their trade credit decisions.
Accounting infermation contained in financial statemenis to be accurate znd transparest
enough 1o provide &5 indicztion of a business perfiormance and financial cendition to
decision makers include crediters. According to the previous article regarding this togic.
creditors tend t= focus om information vwiich comtaired in financial statement. As well as
some ef present empirical evidenoe szid that creditors ftend te focus en information other
tham the acconnting information sech as non financial mformartion.

Therefore, this study afiempts to addressss the relevamce of fnamcial accounting

miormation on creditor’s trade credit decision im registered small scale w m

gampeha district. In gampahe District, the creditors comsist the areas of manufacturing,

servioe, wholesale, retzil, epparel Since the research stndy was geographically confined

o ihe gampaha District, the 100 creditoss in the Small Business Organizations sitmsted in

tihe disirict were selected for the survey. To collect primary detz required for the study set
~ ofquestiommaize was distribured among the eredrors.

The efevance off accounting data was measured by descriptive analysis method. The data
enaliysis was based om the accoumting mformation which refated to creditors decision such
s curent rattio. Quick retio, Cash catvo, credit repayment peniod and creditor turm over..

According fo the ﬁmtﬁmgwmsﬂalmmm!lﬂmﬂwinﬂlwﬁnﬂh who are opesating as
trade creditor i the small scale industry. they have low relevancé aﬂ"ﬁm;m‘mr accomting
information such a5 current atio. guick ratio 2nd the cash ragio b their el ectm.
But the business organizations which are operating as crediter, they have high relevance
off aoopumitimg information when ithey are deciding to supply of goods and services en
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