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fish is a rrain conrponeLlt of f_oocl i]l Slilarka ancl fisb plodLLctjolr confilrutcs :rboul 29"u to

th,r lotal lood production irr Sr'llal-lka ftincolra]ee distrjct is onc ol lhe nlosl ilnpoltanl

fisiring ar.ea i. thc islan,i. 
.rhe fisrreries secror is equdry i'npofianr and coqside'ed ''elt 

to thc

dgricultulal scctor in the 'frincomalee district The study lvas conclucled to iclenlif-v thc lisLr

ma iet slructlrres' fisll alkel lacilities a[c1 tish priccs of dit'felenl fish laieties A rarldon

sampie of fish wholcsalcN' fish relitilers and fish cotlsunrcLs lvere studied lhc data \\'as

collected lionl the sample lcspollclents tLrouqh persorlal irterliervs by the plc lested

cpestionnaires Aiso eighl llsh markels $ere selected 1br the stLld)

Abolrl 7 larietics ol Iish bei[g caught b]' llsllclmcrl an'1 i1 solcl to *holesale|s llncl il raricd

accordirg l'.r the filh nlalkets' tXfy f :'-r ol llle fisherlrcrl sell their' fish to fie vjliage

consuLrels i\4ost oflhe fishc le. (30%') scll lhelr fish to \\holcsalers an'l othcls (7%) sellto

reLailels. The uiroiesalel rnarketirg llargll aLl'l LetrileL nlrlk(tif'l rl'rr3rn shorved vrliations

amorg lish rarlctics N{ost o[ thc who]esalers carlicd out markeling linrctioqrs' in rvhich lish

sepirrating and tlarlsportir]g \\'crc the mairl $.lrkeling hrrctions olthe rvhol'salers (80'%) lhc

iish vdiet) Mo1a showecl high ufiolesirler marketirg Lrlngjn(lLs 

'50/ 

Kg) a11cl Konibairi

shorved high letailer marketingl rllargin (Rs90 lKg) lhe lolal rlariietin-g rnar-gin varied

r\BSTRACI

retailers Pcr i'onth \as 20I(g ancl avetage s'llirg qmnlity \\as 1sKg'

Il

accolding to the t-rPe of tish

hradequntc c.qlilel \\'as a mair problern lbr llsh Icrailcrs Miriodt'\' ol thc |etailers (54 6%')

rvcre cloiLrg their ltshing ectililies withoLit obtaiiiLlg crcdil But all 1be r'-hoLesalers (l0t')%)

obtine,:l cledil lbr rheir iishing aclilities 'lhc 11's1-3'e putcbasilg quantlll of lish lor



llosL ol the constlnlels $e1e consoniig Sooclai Soolai' ArakuLa ancl t(urrbale h l'hich

majorily ol lhe collsllmers (60 2u1') cotlsull]e l(Lltnbale larictl for its laste r:lnd ils LlLlLrilio[al

cottent. About 60'% ol the collsLln]ers collsLLne lisll claiil' aLrd nralorit-v of the conslLLrers

(90%) slated the! boLrght tish at !'illage Irarkets i\boLrt grllo olthc collsunels looL<cr] 1'or

qlraLit-v befol-c thcy purchased lisll lllc pelcaplta llsh consu ptiol'l o1'fish pet heltl is

3lgranN (0 03Liig) and averuge c\penclitufe fot lish per monlh of a coNLuier is Rs 6'000'

'l_hc co'sulrrer's ale6gc prrrcl-iasecl quantjty of fsh per monlh is l5Kg

I rhi . .l.rJ) f r,cl el(clr;c'r\' srorlge 'l ot ':tlNe laii itrc' ucr'e 'onsi.|'t'J 
:r' rrJ ll

lacjlities. Watel ficilities $ele iclenlitied all of the (100%) [sl] mer-kets studied btrt stonse

facillties identjllecl onl'v Trincomalee 'lo"rl and Gravets frsh markcl' 17 59'o 01'lhe llsh

narLets ha.l builclings \\'ifi irself in which 3? 5% of the bLLildirlgs \\'ele permarlerlt a d olhcLs

r,ere semipeLLlancLrt ln this study l rLncd$alee fo\n ancl grar'cts lish lnarliet onl\ identifled

wilh mrrl(et ol|ce irid goocl parLiing space availabjlity Olher fish rrarlicls did not halc arl-Y

parking spaccs aril trarkel ofllce ivlost ol tlle fish nrarkcts (90'%) iderrlil'ied \\ilh bad

c,,nJli. r ' \
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