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ABSTRACT

A good bamling secior wuth good bamking habil cam acceleratz the pace of
developmeni of a country. In the erganization perspective, bamkimg indusiry comsider
the product related stratepies for increase their effectivemess of orpamizafional
increase the customer safisfaction and gain profitsbility. As snch, this effort is 1o
identify the impact of preduct related stretegies or profitability in Comumescial Bamlks.

The univeriste Analysis wes made 10 find out the Mean and Stamdard Deviation for
the cach and every warable. Tross Tobulstion Analysis exnmimng relatiomship
between two categoneal wariables By cress tabulating its sei of valves with ather
vamables. And alss Ancwa test and o lest was used o amalyze differencs between
variables with predmct related stretegies and poofitalility. Bivariade Alml}s:; included!
the comelztion and simple regression amalysis, which were made to find omt tive

relationship between each and every independentt varalrle smd the degendent vanable
separatzly.

I this survey three variables: are addressed under the indspendent variable (Fze bassd
stratzgics, Imterest basad strategies and Tecdhmology Gesed sirategies) and two
vanables discussed under tihe fimamciall performance such as growllh and busimess
velume.

The empisical results obiained throngh this investigation provided several imberesting
peimts lai nacessiate forther discussion. As was J::a:pﬂ:!t:;k. fiven: the widespread
empincal support shewn for this relotionship in cther cohtexis, ;1 higher lewsl of
prodnet relsted strategies wers found to be positively correlated with mﬁitﬂ!ﬂhﬂf Tihe:
@veralll measure of product celated strategies shonwed a significant, positive comslation
with profitability. And also positively Empa_r:'t mroduct n:]aiéﬂ,,smﬂegﬁ& om (e
profitability of Commescial banks,

The fndings: of s research stwdy shall be Empertzmt on the theorstical as well as on
the practical level. The findings of this study were importamt to improve
mplememtztion: of product velated stratepies to increase tie profitabiliny of
comnnercial benking sectar.
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