INFLUENCE OF RELATED VARIABLE ON SUGARCANE
CULTIVATION IN SEVANAGLA
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ABSTRACT

The main parpose of this research is to find out e level of imfluence of relzted
varizble on sugarcane Cultivetien in sevanagala. The main objectives of this smdy are
to find ew: the level of nfluence of produc: Quality om sngarcame Cultivation, 1o
examinz the level of mnfluence of government palicies. on sugarcane: Culitivation . 10
determine the level of influence of cultivagion methed on sagancane Cultivation, to
find eut the level of influerce of price offer an sugarcane Colorvation, delermime the
level of infuence of transportation on sugarcane Culfivation

The survey was conducted to gather primary data by sclecting 100 farmers from
WMMMMMMMWEM}'MMEEMW,
stanckird dewiation, peroemiagss, bar charis. The evideace given by the mean value
amalysis too showed that mesn value of prodict quelity , price effer - tramsportation .
midpoint valoe in & 5 poimt likerd scale shozing there is an influences of relzted
varizble on sugarcane Caltivation.

Apcording o previons studies successfully integration of related wariable is the
prezequisite for superior sagarcane Cultivation. To test this assention, this smdy Jooks
into the matare of mean value of related variable S, indicators in SURErCane
AT
i
Rey Varables: Preduct quality, Price offfer. governmen pnucmar nra::uspm.aum

culttvation method, "_
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