MARKETING STRATEGIES ADOPTED FOR THE SUCCESSFUL
MARKETING OF RAMBUTAN IN THE GAMPAHA DISTRICT
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ABSTRACT

Rambuian is 2 tasty fruit and it is popular in many countries, Even though Rambutan
i & forengn frmit fo srilznkz im some coumtries, the Rambutan tree is very common in
arzs. The area is part of the Gampeha District. Malwana is reputed 1o be the
Iheartland off Exoftic frwit Rambutan.
Th:ﬁﬂnﬂyiﬁﬁnnﬂxdﬂdtaﬂ:m-whmisrlheexmqipm marketing strategies
by sellers for the saccess of mareting of Rambutzn in Gampaha Totally 160
questionnaire beve issued to Rambutar sellers who residing in five part of divisional
ascretanial zreas on randan sampling basis

Conceprualization framewark used w developed questionmaire to the reseasch and
Conceptualization model, throngh the main ebjective of the stady is 1o show the
 mrarketing vasiables such a5 Product strstegies, Price strztegies, Place strategies and
.?mmimmalﬁ:grica.

Methed of snalysis specifically considersd umivariate amalysis; only. Baszd on the
valne indiczted in the questionmaire. meas value is lying in the ramge between 1 to 3,
-w-hﬂmﬁy@@cmm?a?mmm 5 scale measnres.

Tbe result of the stedy showed that there are high levels of product strategies znd
place strategics. And also price and promotion strategics are modcrately suppart to the
sucoessful markesing of Rambutan. Finally the researcher st concliade Bt overall
Mucketing Strategies are kighly suppont 1o the sucoessful }ﬂmﬁmﬁﬂkamﬂ:m:nm
. Gampaha District. this reseach study wall ﬁewmmmmﬂmmm&m
4ps towards their seeoess: of marketing off Rancbutan.

[Ed

"
- =



o —— S AP ] T e S e S R e S B I

B e . e b i e s e AR

T T = O N 12

z
¢
g

i !
T
- B~ I Y (N -« T - YO - T - (Y - T ¥ 1

[
L=

E
E
:




15 Marketing Mix 12
' 232 Sub Elements of Marketing Mix 15

233 Factior Affecting the Marketing Mix 16
CHAPTER (3 -

=
:
z
:
%
|
2
=

" ey S P A A e e B B e W YL, -

-

xpesience im Rambutian Selling ™



iﬂ_?ﬁﬂa'ﬁmm of imoome
5.2.8 Season of Rambutan selling
5.3 Hmﬁnluﬁhmmam:m
531 Impact on Marketing Mix on Snccess nf’?danidingeﬂ'ﬂmmhﬂmm_:ﬁ
5.4 Summuary 41

G F B

@HAHER% 2y
E £2
6.2 Discussion Pessonall Information 42

5.3 fmpact om Marketing Mix on Success of Marketing of Rambutan. 43
63.1 Empect on Prodact Mix on Suscess of Markesing of Rambutan.... 43
632 Impeet on Price Mix on Suacess of Marketing of Rambutan... 44

@E:MMMMMGEMMW 2 a4
4 Imgpect on Premotion Mix on Suscess of Marketing of Rambutan 45
mmﬂwam marketing mix en Sucosss an Marketing of Rambutar 46
46
SRy 47
CLUSION AND RECOMMENDATION 47
} a7
s i

7.3 Recommendation o , 45

- A
s e - O — - e ——— - - e o L B o q.-_t.
= i
- -
; -
Bt e e W —— b e LR LR R E A ¥ T ————— 1
. " i
= ¢
é'-II.'
— ™
-
. r]



