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ABSTRACT

The main aim of the research is to measuze the lewel of Customer Acceptznos on
Em?mmﬂﬂnmﬁmghmeﬁznﬁimgsmmmmmﬂmmmmzmz
Bamk of Sri Lanka, Meteover. it tries to imvestigate whether these ars any differences
i the Costomer Acoeplzmos between State Bamk znd Private Bank customers.
Primary data as been collect=s from the bark costemers in Kalnwanchikudy. Simple
random sempling metbod was nsed 10 olbtzim 100 rzsponses from State Bank
customers and 100 resporses from Privare Bank custemers. Primary dam was hased
mqwsﬁmnmimﬁﬁﬂmhﬁﬁﬂk%mmﬂﬁwmdmydﬁﬁwmfmseﬂmwkvm
welsites,

The result reveals that the tmpertant elements of Perceived Usefinlmess Perceived Ease
of Use Perorived Credibility. Perceived Emjoyment and Social Nomm. Customer
Acceptance on Internet Banking inbanking sector are 2t moderate level for’afl the
imposiant elements in Stete Banks wheress high level is perceived for all the elements
in Private Banks. Among them, Percsived Usefnlness, Perceived Esjoyment amdé
Sozial Norm satisfy most of the State Bank cestomers as they are percsived at mare
level than ofther elements while perceived uscfulness, perceived ezse of wse, perceived
emjoymet mﬁﬁmimluunmﬁmisﬁfmmaiﬂmpuhmbmkmﬂmsunhzjm
perceived at more level than ether elements. Finally, differemces betwezen State beank
and Private bank Customer Acceptance wereornfirmed by the amalysis imthis research,
Recommendztions wers given for State Bank o give moTe-ooncermn o the effective
and! quick sevice, znd technology improvements. ]]m;ﬂncm nl" tihis research for
Internes Banking(1B) cencept and practice are discussed. ’_‘_ '

Key werds: Customer Acceptarce, Iinternet Banling
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