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ABSTRACT

Thus study essentially focuses to find out impact of owners personzl charactenistics an
the enfrepramennal onevtation a special reference to appere] mdusty m Mathara
Tottally 50 questionnzire have issved to spparel mdustry owmers who residmz in
various part of above divisional secretamall aress on random sampling Basis.

Mzthod of aralysis spenifically considered wnivanate anelysis and bivanate analyss.
The results are illustmazed by tables, pie charts amd ber charts. Based on the value
mdicated in the questionnaire, mezn valne is lving i the range between | to 5, which
15 strongly disagres to swongly agree with 5 scale messmres Comelstien znd
1egression analysis us2 o find impact.

T this resezrch, tihe ressardher concladed about claify the reseerch findings, the  key
tesult of the stady show a madesate positive telatianshin barween ommers personal
characteristics & entreprenenrial omentation.  afier that the researcher formed a final
conclesion and recommizndation to appare] industry owmers
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