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Banlks are fimancrall institetion where scozpting deposit from their customers and providing
Joam faciliies to them now & days banks zre very inupartam service provider in the world
Prohing the qualiity of service secior has pained momemtum znd i partiomlar the bankimg
secitor is the main focus of atention for its quality of services, This study 5 based om
SERYQUAL scale model. A sample size of 200 was taken nsing convenicnce sampling
method covering BOC and Commercial baslk: (PLC) in Batticaloa. This reseanch aimed at
applying SERVQUAI mods] to examire the service quality between BOC and Commetcial
kanlt (PLC) in Bamicaloa. Whille the previons nesearchers had alrzedy examined fthe qualities
services on bankimg, the current research attemptad to filll the gap m the lierature hy applyins
SERVQUAL model fo study the quality of banking services remdered by tihe Bamks in
Baiticaloa disarict. The researcher has used five dimensions of service quality; mamely,
teng2ibles, relzabilsty. respensiveness, assurance and empatbry, as the independent varialbles.
The cesult reveals that secvice quality of Commersial bank (plicy is famly satisfied en
seliability, vesponsiveness. tangible emparhy snd assurance dimensions than servioe quality of
BOC in Batticalioa district.
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