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Small and Medium Enterprises; are considered backbone of ecamnmic grovwtk in all
coumirics zmd they make up a large part of Sri Tanka's eomnomy. This reseanch
selectied the snalll scale enferprise which gives @ highest comtribution to the: fish: hase
pmdeuMaﬂmﬂismﬁm.ResemhemnmsﬁdmﬁmaMﬁs&bxwdmﬂmmm
éiﬂmmﬂmlmﬂheﬁn@mnnf'm’pmmlC&wﬂeﬁS&Gmm
mﬂEp@ﬂwuﬂaImﬁmlaﬁanw&ﬂnap@dalEﬂﬁﬂtmﬂuEu&hhm&prﬂmL

Reszarcher has selected 120 people who engage in fish based product in Maiara
district to gather datz comsidening their persomall characteristics. Beszarcher u:saad Need
tor Achieverment, Intesnal locms of conrols, Team work, Self Corfidence an:d Noad
oz coprdtion main vasiable of this ressarch, Twenty qusstions were desigmed 1o
gather data by depending em above variables. The data were emalyzed usimg SPSS.
mean, mediam, Repression and comelation.

According fo the descriptive amalysis personz] characteristics have = positive
telationship over entreprensurial ofientation in Matara district. Amonp all varizbles
reed for Achievement, Infernal locus of comtrols. Team wiorls, Self’ Confidemce and
Need for cognition have a mos: significant! impect owners' euireprenenrial
anentation. When corsidering all mama!b]a they h:ave a positiive ;::owdnam-nm with the

entrepreneumiall orientation. o -
t

Finzlly {his mh shews: bow much entrepreneurial cihmas:tmzsruc raffoet 1
comemrencement and tumpmvmnofﬁshbm.mdmcﬁ This rﬁmch grves @ gmickmoe
to impuave the fish besed product in Mﬂﬁara@sh:ﬁ&ym:gwummﬁﬂm&pmﬁc fine
entreprencurial characteristics of people. ajamﬂﬂmf&rsmsamchfiﬂlwd

prodinet will be alble tz give a desirable comtribution fo uglifil the Sri Lankan econommy.
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