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This study integrates past resesarch and! punpose & framework fioc a comparative studsy
om tie: service quality of interme bamking betwoen BOC and FINB im Mannar disiict,
The paper highlights the overview of internst servioe qualiity in Manmnzr District znd
identilfics some features that are considesed by Manmar District customer fior wsimng
ntemnen service gualiity usin with help of simple ariimetic mean and stzmakurd
desivation and hypothesis method. Atiempts have boer made im this research to
measurs e service quality uwsing Parasoreman’s SERVOQUAL Model and
celermuining the actua] pasiion of imtemet service provader depending wpon five
quality dimensions of two diffferent Fims, (BOC amd HINB). The result reveals that
aonsumers of BUC bank arme Lairly satisfied! om reliakiliny, site sesthesics. Secty.
bulfillmert, responsiveness amd eificency dimensions than customer of i.'u.’m:LEnB
mdusiry. There is no difference on service Guality between demography factors of
cusiomer in BOC. There is mo differerce an service quality between demograghy
fagtors of customer in HNB. Sarvice quality of intesnet service between demograplny
factiors of customer iin both barks are hiigh leval.
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