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ABSTRACT

In Jaffa. emtreprencusial venturss have a low sarvival sabe s estreprenenss start
businesses but are unable te tum them into sustainalkle. Mos: of the mew business m
Jeffna do not move from the firs1 stage (existernce) of rowih 1o other stages such as
survival, sucoess, fake off and resonrce matusity. As siuch, it is believed that many of
these Business do nol survive in their first yeass of operation and thus, do not provide
their benefits o socisty.

A larpe percentage of Sti Lankan posuleticns living rusal areas, which eomsist of more
than 75 percent of all over the island’s popalation. Smalll indwxstries play a major sole
in the roral arzes for creating zn ecemamic envisonment in wiich lzrge firms fJoumnsh
and contribiste: t export camings. So. it is impertant to enoourage the enfrepreaners n
rural areas of $1i Lanka to comtribute for the glotal economic growth and get iis shase
of the benefits. Palmyrzh and Palmyrah preducts kave been played an integral pert in
the Nertkern S5 Lamkz. Palmyrah products aze the main sources of income in the
Niozthenn Provinee.

The purpose of this research is to reflect tihe immpact of emtrepreneur characterisic on
their entregrenewrizl orisniation, special reference 1o palmyrzh ndestry Jatima disteict.
In this study mom probakility wnwmm sampling sechnique was used; dana were
cellected by quessionriaire fiom 110 entoprencar of pelmyralh industry. Therefore 100
questionneires were cansidzred in the smdy and all collected datr ‘were analyzed znd
presented throngh SPSS 19.0 package for convenience and refisbility; This rescarch
gives better undersiandings of the factors vitich influences gn m.lmjraf:l tesed
prodinctions ovmers. The factors bave evaluated based on five varizbles such as reed
for achizvemerl, indernal lecus of coatmol, msk t=king prepensity,. leadership and
immovativeness derived o the literaturs zeview. Thes study found., meed for
echievernent, internal locus of coutrol. msk taking gx’@pﬁi&jt}?; leadesship and
innovetiveness have hipher influence en entreprzmenrial osemtatior. The overall
results were found that the impect of owner’s persomal characterisic in their
enreprencurial orieptztien; special seference palmyrzh based preduction in Jaffa
district in ordier is bighly fmpact. (Mezn 3.75).
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