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ABSTRACT

The dairy indwstry has potemtial 1o comtribube considerably to eoomomic
development of S Lanks. Dairy producis are offered to customars in mamy
formes amd! it should be presemied m aftractive forms hence pad<agimg plays am
importamt Tolie on that Packaging can effect om comsumer [buying belraviour amd
il is; imporiznl (@ busmess decisions makimg im dairy produch industiry. Therefors,
it weas mtended! to snndy the level and types of packagimg clements that are wsed
in deiry prodwel mdustry i S Lanka. Packase could be preated as 2 san alf
vamons elementts: commumicatimg different messages to a comsumers; the [Esearch
miockel wias developed amd! tested n order to reveall impact of visual amdl verbsl
packape clements on comsumer™s purchass decisions, Study discusses the effect
off visuall elemems (Graphic. Colons. Fize, Fonm aund Material) and werhal
elements (Product information, Producer, Country of origin, Hrand) of dairy
prodiucos packeging on consamer hehaviour.

Sample size is 240D dairy prodiuct comsumers in Bamicalos Thistrict amd it is 80
fromy each division (Eravur, Batticaloa and Kathanlndly). Primary data colllected
by admimistered a strictured questiionmaire among the respondents in sample.
Accordimg 1o the vesulis wisaal [pac:l_agtmg elemeents play & major mle,
represeniting the product for many consumers: of dairy products in S Lanka,
Bul Material, producer. sime znd product ﬁnﬁmmﬁm::‘aa? tihg most effiective
packaging elements that cam imfluences oo copsmmer buging &h&vﬂp
= L
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