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ABSTRACT

in ‘marketing environment censumers are the key fachoe Se first we musi stucly the
jpreferamces and! buyimg balnavior of comsumers and procescls amd odher tthings. Fiind out the
facttors detanmine the: buyer’s behavior toward's purchasing.

Sn [Lamlka is 2 comntry whese the average selllimg of lilfe insurance policies: is silll lower
itham meuny westtern amd asian csuntries. with the large population im world the Siri Lamluan
insnramce markets looking very prospective to many multnational and S0 Lanka

imsucamee compranizs for expandimg their business: and mariket share. ”

[msmramee inclusity s im & twdbulent situatiom. This study willl facillitate the msmrmnce
cempanies o kmow the epmions of customers regarding imswrance industry  and
gpecificallly opinions wwards aditional znd wpdated life nsornce plans plars. Along
wiilln this. the company and advisors woulld undersiand! the: exact demand! of samples, ithe
parsmmeters of customer satisfacton, factors costmmers comsider winile askecting the polics
and| epimiions: on advisors advecacy by which compamy and! advisors can desigm their sales
program, sales speech. llocal sirategies and the like. A situaly was condiucted ammoing policy
lcikdiers; im Bandarawela secvetary division- in Sii Laka. Tlee reseancher coneludad dhat the
Ceylimen is the major plager amongst samplie "costonmers. 'E"i:r-cﬁiL'it@nq_!I plans are prefferred
moe by samples folllowed by updated Jife inswrance |p.1laﬂn*:'5f |;_lilﬂll'.l.'ﬁ;:ﬂlt'rd custommer's
prefvances for stlln:tiing. the life imsurance are_imelimed h'cm;?h- "’I':Fer}iic.f qualiity-
teputation, trusiiworthiness aind futune plams/vision off a compamy. S,

Eaprord: Buwving Belaviorn. Lije: Inswrawnee,, Jsswanve Preferemces.”
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