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The stady is mainlly focusing the impect of persomal factors ow purchasing beharvior of

fashiomable grods im Nuwara-Elfiya district. Fartors such as purchase amouml, beand

_ choioe, szcial factors, purchase Eming are fhetors whicl will influence the buying

~ decision of the comsumers. ln the stedy the persomal factors have lbeen taken o

consideration 1o measure the consumer purchasing behavior. This study only Hmiated
o Nuswaire-ElEya distsicr.

alicallly; Bowever, mformation on lmomry goods comsumption is limied o

-meseanch [terature The impeci off persomal facters om purchasing b:::lmwmr aff
iionable fuxury goeds in Muwara-Fliye district vs highly debatied ﬁoﬂalc m the

zsiiure. The lslerature on consumer behavior with persemal Factors ts very comples

"wﬁhmlﬂtmmﬂmmmmrs im Muswaca Eliva district. Fuorther i divided 2=
i MWW typaoﬂ'nmupﬂuam,gm;ﬂerwseauﬂmmgﬂﬁﬁﬁﬂé
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