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ABSTRACT

The inupact of erganizational facters on intranet wtilizatien is one of the issuss thet
have sttractad the attention of ressarchers znd orpanization amound the wordd. The aim
af this study was to abservad! organizationall faciors which lhave signiffcantly impact
en effoctive infranel  ueilization. (rganizational fisctors oconsider as: imdepemdent
variables memelly top manzgemeant suppart, Technical wser support and tise: functional
170 smployees selected by nsing simple randiom sannpling technique iin different
business seciors in Kurnmegala district . Deseriptive statistics wse to analyze the main
characzeristics of the research variables ard bivariate Staristical method wse to explose
end Simple lincar regression amalysis are wse to explore fhe associatjon berween
‘organizational fectors and intranet utilization.
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eation of companies @5 in the high level in Korunegala district compamies. And
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