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Electronic commeree is offer oonsiderable opportmities fior Small and Medizm Size
Enterprises to improve their transactions. Altihomgh there are considerable research
studizs regarding F-commerce sector, in Sri Lanika it is m a mmimimal level. Specially
to idemtify level of E-commerce practices adopted by SME's in Sri Lanka. So, this
study is azmed 1o identify in which levell these E-commerce practices adopted by
SME"s im Colombo District. For the casy of study purpose it measured by using four
varizbles winch are conrectivity and infrastroctuse, busimess environment, legal and
policy environment and Supperting e servipes,

This study was condnctad using a surviey baszd on sample of one humdred zmd wenty
mine SME"s in Colembs District. And questiommaire was consist of thirty questions.
And results wers mezsunad by using SPSS sofiware. Descriptive amalysis were used to
find ot results of the detz oollectzd. Decisions were based on the findings of the
study.

When comsidering the fndings mast of organizations who are szlling zll type of goods:
are use E-commerce for theis Irzmsactions. And mese than fifiy percentage of sample
e their sales via ouline method. Specially mfrastmctire and’ supporting e serviges
are exient in a high level with E-commerce practices adopted by SMEs in Colombo
Districs,
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