ASTUDY ON PURCHASING BEHAVIOUR OF MOBILE PHONE - -
CONSUMERS IN PUTTLAM DISTRICT
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Molrile phomes, a raxty it many developing coumtmies at the tum of the century, now
seem 1o be everywhene. The mobile revolution is iransforming [malihoeds, kelpinz ko
crezie new busmesses, and chamging the way wie commumicate. Mobilie ploos has
dirverse msages fo diffierent wsers in acoordencs with their necessities. With deamatic
increzse in mebile phone vsage m recent years, people take into aooount varions faciors
withile they decide purdasing & mokile phone.

Thﬂmﬂuﬂyhaspm%ﬁﬂndymmiummpudwhdnﬂwﬁm towrands mobile
phones. in Pattalam District For this study data wess collectad through a survey Iy
distribwting qaestionnaire for 200 sespondenis. Samplie of mobile phone cusiomens was
selected randomly in Punalam District. Collected data wene analyzed usimg the SPS3
2@ snfitwane,

The stocy examimed the imfluence levels of marketing mix factors and buyers
characteristic =l emems among mokils phone consumers i Pustelm District Aocordimg
to the zmalysis, result showed that the Jevel of madketing mix faciors among mobile
phoce comsumers im Poftalam District s high. And also the Jevel of buyer's
charactesistics elaments zmong mobile phone consumers in Pustzlan: Dismict is high
The study found thet there is significant different of marketing mix factors by religion
af comsmmers. Affironch tl]nm:;é:a: not significant diffierent of marketing mix factors by
@endar, civil siamus, age Jewel. edncation level, ;m:m]xmium amd| ragntthly moame.
e :

Further the study found there is significant differens of buyers"chatacthistic elements
on civil status of consmmers and also there in sigmificat differemt “of buyezs
characteristic elemenis om the religion of consumess. But fhers i not significant
dufferent of buyers dharacieristics elements By pender, age [ﬁ:we?L education level,
oozupation and moathly income. Therefiors to achieve competitive marke: advaniaps
end to previde satisizciony service to custemers, this study provides valuabile imsiins
o the marketess on the parchasing behavier of mobile phone m*sz:ﬁ:m in Putizlam
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