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ABSTRACT R,

Customer Perception refiers to hew cusiomers view 1 oertain product/beand based on
their owm comchusion, these conclusions are derived from the customers” overall
experience. Eihicall Behavior is acting iin ways consistent with what sociely amd
imdviidurals tymically think are pood valwes. Ethicall behavior of netailler is affectimg for

the: cusnomyzr pereptions in the swpommersed.

The maim objective of this study is o identify the cxstomer perogntion en praciice of
Erhical Bethavior of Retaifer in Super mardket Furthermone, the level of cusiomer
perception on practioe of ethical behavior of retailers i supermarket is studied, The
leve] of practice: off ethical balawior in ireding of reiler, kevel off practice of eihiical
behavier in edvertisement and promotion of resailer, Jevel of practice ofsethical
behavier im additional services of retailer are cakoulsted through the questionmaires
distribated to customets in sapermacket at the Hambantota disirict. This smdy selected
thz sample based on Convenience Sampling method. The semple size of the teseanch
is [30 customers wite use the supenmarket im the Hambantota district. The collacted
data are analyzed by using SPSS.

The detz collected in the study were analyzed using umivariate snalysis. The study
iries 1o find out mean. sianderd deviation for customer perception on practice of
ethical bebavior of refziler in supermarket. The findings supgest that all the variables
have high level of customer perception on Ermtrm af ethnical behavior of retailer im
super markel. This nesesrch study can use 10 Smalll & Medium ];mlﬁrp-mn& tioa.
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