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Ewtrepremenrs znd entrepremeuwrsing ave signifficantly cormelated with the ecomomic
development! of a country. Entreprenenrs can not easily succeed in doing successfal
business venture withowt facing risk that arises from interrall znd external cenditions.
S0, the present: study bas been undestaken in erder to identify the Factors that influsnce
to the entrepreneurial development of the entenwisss in Ambagamuwa Divisional
Secr=tariat Dvision.

The study was carried out with seven dimensions as gendes. lewsl of zgze, level of
education level of expesience, fimancial factors, marketmg fzciors and tecimological
factars to measure the infiuence of the detenmimants of tie entreprenenrial development:
towrards the enierprises. Diata were collecied using questionnaire within the 100 sample.
Aocerdmg to the findirgs of the study, i concluded that the considared dﬂ;ﬁﬂ;’lﬂﬂﬂﬂsﬁ
the entreprensurial development zre good predictoss of the emtreprencurial
development. The financiall factors ard tecimologicall factors are major amoeng them.
There is no significant: difference i the entreprencurial development by pender of the
cntreprensurs. There are significamt imfluences of the determiments of the
enirepreneurial development towards the enterprises.

Keywords: Entreprencumal Development, Persemal Factors, Financial Factars,
Masketing Factors, Technelogical Factors
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