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Abstract

Every society and every successful company has key individuals, or entrepreneurs,
with the ability to identify opportunities and who have the ability to obtain the
resources (economic, technical, and human) necessary to satisfy new needs, and better
satisfy existing needs. Entrepreneurship is a process undertaken by an entrepreneur to
augment his business interests. It is an exercise involving innovation and creativity
that will go towards establishing his or her enterprise. Given the growing importance
of entrepreneurship, there is practical value in being able to identify entrepreneurial
characteristics. The characteristics most frequently associated with the success of the
entrepreneurs are innovation, creativity, and persistence, self -confident, positive
attitude, problem solving, need for independence, and enjoy taking risks. Success

refers to the achievement of goals and objectives in any sector of human life.

Hence, there is need to identify the impact of entrepreneur characteristic on
entrepreneur success. For that in this study self-efficacy, tolerance for ambiguity and
need for achievement are taken as entrepreneur characteristic and independent
variable. Entrepreneur success is taken as dependent variable. A cross-sectional
survey using structured questionnaire was used to collect data from to 110
entrepreneurs in Batticaloa District and all the items in the independent and
dependent variables were tested through reliability test to ensure the consistency of
the scale. Univariate analysis' was carried out and the results show entrepreneurs have
high level of self-efficacy, tolerance for ambiguity and need for achievement and also
entrepreneur success. The multi regression analysis was esrried out and the result
indicated that self-efficacy and need for achievement are s1gmf'1qa:;ﬂy and positively
impact on entrepreneur success but tolerance for ambiguity not s1£tuﬁcant1y but

positively related to entrepreneur success. ' s
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