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ABSTRACT

Small and Mediurr Enterprises are considered backbone of economic growth in all

countdes and Small and Medium Scale Enterprises make up a large pad of Sri

Lanka's economy, accounting for 80 percent of all businesses. Small and lnedium-

sized enteerises (SMES) in the industries play a crucial role in the new economy.

Most SMES operate in a fiercely competitive environment; as such, it is important to

optimize business practices. It is believed thai performan(e measurcmcnt IPM) tools

can help to identify u'eaknesses, clarify objectives and strategies, and improve

management processes. While many theories on perlornence measurement and

performance management have been developed mainly for large organizations ovei

the past nvo decades, few have been taiiored for SMES. In addition, research

highlights that these tools are dil'ficult to adapt for SMES. Because of the important

role ofSMEs in the new economy, a lot ofresearch tbcuses on their performance and

critical success factors. the research is carried to critical success lactor and

pefomance of Small and Mediun Enterprises in Calle district.

Extent of the critjcal success factor and performance are measured using five

variables as production, marketing and llnancial related factors and performance of

financial and Non-financial perforanance. Data were collected using questionnaire

lrom 100 Small and Medium Enterprises Owners.According 1o lhe descriptire

analysis, success and pertbrmance high level'ofthe Small ind Medium Enteryrises in

Calle district. According to the simpl6 regression test. pi-i,duction. marketing and

finance telated factors R square and B value are contain fnuencg of criticaL success

factors to performance of the SMES Galle distlict. \.;
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