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ABSTRACT

Retailing is the sale of goods and services to the ultimate consumer for personal,

family, or household use and it main classifications fomats are food retailers, Non-
food retailers, and mixed retailers. The main objective ofthis study is to measute the

level of contribution of retail mix on customer switching from traditional retail shop

to super markets in Jaffna district. Elements in retail mix include merchandise

assortments! location, pricing, customer sewice, store design and display, and

corummication mix of the retailer. primary data has been collected fiom the

customer ofsuper markets in JalTna district. Convenience sampling method was used

the data were collected mainly through the questionnaires. Two hundred

questiomaires were issued and collected data were analyzed ard evaluated as low,
moderate, and high level influence of research variable of retail mix influencc on
customer switching. The analyzed infomation was presented by the univariate

analysis. Super markets customers have high influence with retail mix. Anyhow, it is
concluded that the supermarkets offering high value of servjce to the customers. tsut

it has to be improved their prccesses according to customers expectation in order to

ensue long telm srrvival ofthe company.
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