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satisfaction make influence on gro\Mh andperfomance oforganization. The

industry no exception. h order to gain oomBetitiveness, banks have boen

more facilities to customers than other compeliLive organiTations.

ing effeotive customer retention strategies are inoreasingly important in the

industfy. Since the length in years ofoustomer relationships are one oflhe most

factors that conhibute to the profitability. As a result oustomer satisfaction

important driver of customer tetention.

the researoher considering about oustomer satisfaction of commeroial

Saving accounts holders in gaie district. Customer satisfaction is'a serious

oommeroial bank plc. Also.

of saving accounts holders are measured using five vaxiables as

ty, Promotion, Telms and innovations. Data were colleoted through

100 commercial ba.nk plo. Saving accounts holders in Galle district.

criptive analysis, level ofcustomer satisfaction is moderate level in

on results ofthe ANOVA and independent sample t test, customer

ing scheqe is dot varying with thg g€nder, marital status, and iage
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aDd monthly income ofth€ respondents.
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