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ABSTRACT

This  study amennpited oo idienily emteprenewrinl chasetemstics of smalll scale
miznufcires in Badwlly Disticr, The stady  examimed  seven  enfirepeencursl
chrpctemstics of small scale monnfactmes. These clianscters aré¢ Need o
achievement, Looos of contiroll, Toleramose towand ambigumy,. SeliFconfidence,

Crzatinaty and imnovation. Bish taking propensity, and Self-efificiemcy:

The objedtive of his study was to detznmine tie entrepremeurtl characierstics of
sunalll scale meanudfzctuaers. The population of tire study wiill bz alll tie mamufactummg
Indnstries, in Badulla districy. A sanuple of 130 manufacturers will be selected from tthe
sidy popullation. Fer these pumpeses about 130 questionmaires were distpibohed
amomg the sannple. Within the preblem sistement arsa. staled) shout wheat i e lzvel
of entrepremendall characteristics off small scalle mamwfzcturers im Badulla Distrct.
Affter that research questions were developed. Based om ressarch questions, research
plbjectives were developed and this: willl be the base fior research proosss,

Diescriptive stalistics and! other enalyae methods weare formutated m ordar 1o come up
with fmdings relsted to the reseprch problem. Frequency amalysis was wsed to
unndensiznd the sample profiile and descriptive statistics mete wsed to imvestizate the

yi

antmegeEenrial :dha:a_:cm-'tsﬁi-cs: among the manulaciurers.

The sesalis of tthe studly showed thai the lewel of eireprendmial Hmmtmlm. of
mamufzcturers: in Badulla District s, high: As welll a5 cach of the wnt.‘llﬂﬁ Tkl for
achieyenient,  Locus of comtrol, Twlemwee  towand mmfb'@mtg« E:E'|f‘ qﬂniu:lﬂrce

Crepiivity and inmovation. Risk fmkim FJID‘?J:I:IS-H Selli-e Ifn..m‘m!n i high lewell

Theare = no signilficant diffenzmt im ﬂnll_rq;naﬂemrml clrarzcieristies off In‘ﬂm:lll'h:‘mm lbry
their age lewel amd race. But there is sigmificant different 3_.<;d'*'1lire emtrepren ez
characneristics by i pender. s

-
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