IMPACT OF ENTREPRENEURIAL CHARACTERISTICS ON
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ABSTRACTS

This study is aimed to myvestigate the impact of the enlrepremenrs” characteristics on fimencial
pestormance of SMEs in Hambantota District. Ta measuns emireprensurial characteristics,
apportumity, and relatiomship, commiment, leanming and inmovative were selected as
imdependent variables and mmpact om finencial pesformance as a dependemt variable. SMEs
are considered backivonz of ecomomic growih im all courtries and SMEs make up a large part
of Smi Lamka’s ecomomy.. Most of smalll business owmers: are faced with & loa of challlenges
which cenfier on lack of entrepreneuriall characteristics. These challenges offien lead 1o small
busimess firms 1o serizs problen regerding the susosss of businesses. The data has used in this
research is primary data. Data were collacted! hrowgh questionnaire fronn 200 micro and smmall
business firms™ omvners. The SPSS 19.0 data analysis method amd Microsodt office Excel 2003
wiilll bz appliad! im this study to analiysss the data.

Agcordimg to descriptive amalysis, levell of entrepreneurial characieristics of owners and
fimamcial perfermence are high level im Hambentiota district. The regression and comrellation
amalysis was dome 1o find cul the comtribution of each variable. The conelation znalysis
shomved fthan 1he cherzcteristics of the eptreprensurs in Hambantota district bad sigmificant
celafionship with finameial perfornmance. P&cwdimg lo tthe rﬂgﬁcssﬁqn model opportumity,
celationship, commitment smd immovative are high level nmmhmm to fthe [mancial
performance wheress the: leaming contribute comparatively km This smdy comclude ithat
entrepramenmall characteristics are signifficantly imfloenced mrlh liuqnu,d] performance.

Keywords: Emtreprencurial  Charscteristics. Tmm mm-l'cmmma{ Oppoctiuming,
Relatiomship. Commitment, Leaming, Innowvalive, SMEs
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